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Understanding What Visitors See First on the Homepage

At the top of the homepage in Sherkety ERP & Website Platform, visitors first land in

the hero section. This is the large opening area that presents the main message
before any scrolling. The visual order matters here: visitors typically see the main
headline first, then the supporting text, and then the primary action buttons placed

nearby.

The headline introduces Sherkety as a provider connected to both ERP solutions and

business services. That matters because the homepage is speaking to two different

kinds of visitors at the same time:

Companies looking for ERP tools to improve how they manage work, teams,

sales, reporting, or operations

Businesses looking for broader support services such as setup, guidance, or
service-based help beyond software alone

The supporting text under the headline helps make that dual purpose clearer. Instead
of forcing visitors to guess whether Sherkety only sells software or only offers

consulting-style services, the opening message frames Sherkety ERP & Website

Platform as a place where both needs can be explored together.

The first screen also builds confidence quickly through short value-focused wording.

Rather than opening with deep feature details, it gives a concise reason to continue:

Sherkety can help organize business operations

Sherkety offers service guidance as well as ERP-related solutions

Visitors can either learn more or reach out

This is why the hero section is so important. Before a visitor reads any lower section,
the homepage already answers three basic questions:

Who is Sherkety for?

What kind of help is offered?
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What should I click next?

[SCREENSHOT: Homepage hero section showing the main headline, supporting text,
and primary action buttons]

If you want a closer look at how the opening section itself is structured, see

Understanding the Homepage Hero and Primary Actions.

Reading the Core Value Messages Presented on the
Homepage

As visitors move below the hero section, the homepage in Sherkety ERP & Website
Platform continues the same message using short content blocks, service highlights,

and benefit-focused text. These sections are not written like a technical product

manual. Instead, they explain why the offering matters to a business.

The homepage messaging centers on practical outcomes such as:

Improving business operations

Supporting growth

Making management easier

Helping companies adopt ERP tools and related services

Providing broader business support alongside software-related offerings

This is an important pattern. A visitor comparing ERP options usually wants to know

what business problem will be solved before reading detailed feature lists. The

homepage addresses that by emphasizing results first. Short message blocks and
service cards point toward benefits like smoother workflows, better organization, and

more efficient day-to-day management.

At the same time, the wording stays broad enough for visitors who are not only

shopping for ERP. Someone looking for business setup or support services can still

recognize that Sherkety ERP & Website Platform covers more than one category of
help.

As you scan the homepage, pay attention to repeated signals such as:

ERP-related service labels

Business support language

Growth and efficiency wording

Calls to explore services

Contact-oriented prompts
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These repeated phrases reinforce Sherkety’s position throughout the page. Instead of

one isolated statement at the top, the homepage keeps confirming the same idea in
several places: Sherkety ERP & Website Platform helps businesses through a mix of

digital tools, structured services, and guided next steps.

If you already reviewed the startup package messaging in Understanding Startup
Package Presentation and Value Messaging, this page adds the broader homepage

context around those value statements rather than repeating that package-specific
content.

Choosing Between Exploring Services and Contacting the
Team
The homepage in Sherkety ERP & Website Platform is designed around two main

actions: explore what Sherkety offers or contact the team directly. You can usually

recognize these paths through the buttons shown in the hero section and repeated
again in other homepage areas.

The service exploration path is for visitors who are still comparing options. These

visitors may want to:

Browse service sections

Open a dedicated service page

Review ERP app information

Compare broader business support offerings

Read more before making contact

Buttons and links for this path usually use wording that suggests discovery, browsing,
or learning more. They are placed where visitors naturally pause to decide whether

Sherkety matches their needs.

The contact path is for visitors who already have a clear question or are closer to a

buying decision. These visitors may want to:

Ask about pricing

Discuss ERP implementation needs

Clarify which service fits their business

Start a conversation about requirements

The homepage reduces hesitation by showing both choices clearly instead of pushing

only one. That is useful because not every visitor is ready to submit an inquiry on the
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first screen, and not every visitor wants to read multiple pages before speaking with

someone.

When deciding which button to use, a simple rule helps:

Choose the service-related button if you still need to compare or understand the

offer

Choose the contact-oriented button if you are ready to discuss your situation

directly

[SCREENSHOT: Hero section buttons for service exploration and contact inquiry]

This balanced layout is part of the homepage’s conversion flow. For a broader view of
how Sherkety guides visitors from interest to action, see Using Public Calls to Action

and Conversion Paths.

Following the Homepage Flow Into Service Discovery

If you click the service-focused action from the homepage hero, Sherkety ERP &
Website Platform moves you into a discovery path built for browsing. The goal is not

to force a contact request immediately. Instead, the homepage gives you several
places to continue exploring.

After the first call to action, visitors typically continue into sections that group offerings

by topic. These may include:

ERP-related offerings

Business services

Package or comparison-style sections

Feature or value highlight blocks

Module or service entry points

This grouping helps visitors scan by interest instead of reading the page from top to
bottom in detail. Someone focused on ERP can look for module-related cards and

service labels. Someone looking for broader business support can follow the sections
that describe setup, guidance, or service categories.

When you click a service-related card, button, or link, expect one of these outcomes:

A dedicated service page

A deeper section on the same page

A module-specific page
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A more detailed explanation of the offering

The homepage keeps this browsing path active by repeating service prompts beyond
the hero section. That means you do not have to scroll back to the top if you skipped

the first button. As you move down the page, more cards, links, and highlighted

sections continue inviting you to explore.

This repeated structure is helpful because visitors often decide later, not immediately.

They may first read trust signals, package information, or value statements, then click

into services once they understand Sherkety’s positioning.

For more on finding the right service path from menus and service areas, see Finding

Services Through Navigation and Service Menus.

Using Inquiry Actions When You Are Ready to Talk

When a visitor is ready to speak with Sherkety instead of continuing to browse, the
homepage in Sherkety ERP & Website Platform provides an inquiry-focused action.

This is usually presented as a contact-oriented button in the hero section or another

call-to-action area later on the page.

That inquiry action supports visitors who already know they want help with something

specific, such as:

Pricing questions

ERP implementation discussions

Business service inquiries

Package fit questions

Requests for guidance on the next step

After clicking the inquiry action, the visitor is taken toward a direct communication
path. Based on the broader website flow, this may lead to:

A contact page

A contact form section

Another direct communication option

The important point for users is the intent behind the button: it is there for starting a

conversation, not for browsing general information.

You do not need to wait until the top of the homepage to use this path. Sherkety ERP
& Website Platform repeats contact prompts in more than one place so visitors can
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inquire whenever they feel ready. This is especially useful for people who scroll

through the page, review service summaries, and only then decide to ask a question.

A good way to choose this option is to ask yourself whether you still need information

or whether you need a response. If you need a response tailored to your business, the

inquiry button is usually the better next click.

[SCREENSHOT: Homepage contact-oriented call to action in the hero or lower page

section]

If you want more detail on where those contact actions lead, see Contacting Sherkety
Through Forms and Direct Channels.

Avoiding Common Misreads of the Homepage Calls to Action

Some visitors arrive on the homepage and are not immediately sure whether

Sherkety ERP & Website Platform is offering software, services, or a combination
of both. The homepage messaging is designed to answer that, but it helps to read the

opening elements together instead of relying on one button alone.

If the offer feels unclear, use these parts of the page together:

The main headline

The supporting text under the headline

The service labels in nearby sections

The button text on the first screen

The category cards or service blocks lower on the page

This combined reading usually makes the positioning clearer. The headline introduces
the broad promise, the supporting copy adds context, and the service sections confirm

the range of offerings.

If a primary button seems too general, compare it with the section heading around it.
This helps you tell whether it is meant for:

Exploring services

Reading more about ERP offerings

Starting a direct inquiry

Visitors focused only on ERP should give priority to ERP-related value statements,

module cards, and service descriptions before deciding whether to contact the team.
Visitors looking for broader business support should instead follow the sections that

use wider service language rather than ERP-only wording.
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A few practical reading habits help avoid confusion:

Do not judge the homepage by the first button alone

Scan the next section before deciding the site’s focus

Use repeated labels across the page to confirm what Sherkety offers

Treat contact buttons as conversation starters, not as the only way to learn more

This approach makes the homepage easier to interpret, especially for first-time visitors

comparing several providers at once.

Overview

The homepage in Sherkety ERP & Website Platform is built to communicate a clear
first impression and offer immediate next steps without overwhelming the visitor. The

messaging starts in the hero section, where the main headline and supporting text

introduce Sherkety as a business that connects ERP-related solutions with broader
business services.

Across the homepage, the message is reinforced through short value-focused

sections rather than long explanations. Visitors are guided by a simple pattern:

Understand what Sherkety offers

See the business value

Choose whether to explore or inquire

The most important homepage elements covered in this document are:

The headline that frames Sherkety’s role

The supporting copy that clarifies the offer

The primary action buttons that guide next clicks

The service discovery sections that continue the browsing path

The contact-oriented actions that support direct inquiries

This structure supports two common visitor goals at the same time:

A visitor comparing ERP options

A visitor looking for business support services

Instead of forcing one path, the homepage keeps both visible. That is why the page

can work for early-stage browsing and ready-to-contact visitors alike.

If you are reviewing homepage content as part of a larger learning path, this
document fits between package-focused messaging and the trust-focused sections
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that appear elsewhere on the page. It explains how visitors interpret the main

message and how they move from the first screen into either service exploration or
direct contact.

Prerequisites

You do not need any admin access or editing permissions to follow this page. This

topic is about reading and interpreting the public homepage in Sherkety ERP &
Website Platform as a visitor.

Before using this guide, it helps if you have already done one or both of the following:

Opened the public homepage and viewed the top hero section

Read Understanding the Homepage Hero and Primary Actions

It is also useful if you already reviewed the package-focused messaging in:

Understanding Startup Package Presentation and Value Messaging

That earlier document explains how startup package value is presented. This guide
does not repeat that material. Instead, it shows how the broader homepage message

surrounds those package sections and helps visitors choose between browsing and
contacting.

As you read, focus on these visible homepage elements:

The headline

The supporting text

The main buttons

The service cards or service sections

The contact prompts repeated across the page

You do not need to know any internal setup, content management process, or admin

workflow. This guide is only about what a visitor sees and how to interpret the
homepage’s main message and action choices.

From here, the next helpful topic is Exploring Homepage Trust Team and Ecosystem

Content, which looks at the sections that build confidence after the primary message
and calls to action.
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