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Exploring the ERP landing page

In Sherkety ERP & Website Platform, the main ERP landing page is the starting

point for visitors who want to understand the product before looking at individual
modules. This page works best when you treat it as a guided entry screen rather than

a final decision page. The top area usually introduces the ERP offer with a large

headline, supporting text, and one or more prominent buttons that push you into the
next stage of evaluation.

As you scan the page, focus on the parts that help you answer different questions:

Hero section for the main ERP message and first action buttons

Top navigation for moving to related ERP pages and public website sections

Feature or value blocks for a quick sense of what the ERP covers

Package teasers for comparing broader offer options

Module references for jumping into a specific business area

The first screen often shapes your impression through visual sections rather than long
explanations. You may see cards, grouped highlights, or short benefit statements that

point to areas such as accounting, sales, HR, inventory, purchasing, or reporting.

These blocks are useful because they let you decide whether you need a broad
package comparison or a deeper look at a single module.

If you already reviewed broader discovery patterns in Moving From ERP Discovery to

Module Evaluation, this page is where that transition becomes visible in practice.
Instead of reading every section in order, use the most prominent buttons and linked

cards to follow your interest.

[SCREENSHOT: ERP landing page hero area with headline, supporting text, and
primary action buttons]

When the page includes repeated links to packages, apps, or module pages, that is

intentional. Sherkety ERP & Website Platform gives you several ways to continue, so
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you can enter from the top banner, a middle comparison section, or a module highlight

block without losing your place in the discovery journey.

Comparing package messaging on the discovery path
Package messaging on the ERP discovery path helps you compare the offer at a

higher level before you dive into detailed feature pages. On the ERP landing

experience in Sherkety ERP & Website Platform, these package areas often appear
as side-by-side cards or pricing-style blocks. Each block usually combines a package
name, a short explanation of who it suits, and a button that moves you forward.

When you review these package blocks, pay attention to what each one is trying to
communicate:

Business fit — who the package is meant for

Scope — whether it presents a lighter starting point or a broader ERP rollout

Included focus areas — the type of capabilities being emphasized

Next action — the button or link that opens more detail

These sections are helpful because they frame expectations early. Instead of making
you guess whether the ERP is intended for a small team, a growing company, or a

wider operational rollout, the package cards give you a first filter. Short descriptions
can help you decide whether you should keep comparing packages or move straight

into a module page such as HR, Sales & CRM, Accounting, Purchasing, or Reporting.

Buttons in these blocks matter. A label that points you to explore, view details, or
continue evaluation usually means the package card is a stepping stone, not the final

answer. Use those buttons when the package sounds close to your needs but you still
need proof in the form of module-specific features.

[SCREENSHOT: package comparison section showing multiple package cards and

their action buttons]

A useful way to read package messaging is to treat it as positioning, not as a
complete feature checklist. The package section tells you how Sherkety ERP &

Website Platform groups its offer. It does not replace module pages, comparison
sections, or detailed app content. If two packages sound similar, open both paths and

compare where each one leads. That deeper click path is often where the real

differences become clearer.
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Following the buyer journey from landing page to module
evaluation

A typical buyer journey in Sherkety ERP & Website Platform starts with broad ERP

interest and becomes more specific with each click. The landing page introduces the
overall product, package sections narrow the conversation, and module pages help

you confirm whether the ERP supports the workflows you care about most.

A common path looks like this:

Start on the ERP landing page

Review the hero message and broad value statements

Open a package card or package-related call to action

Move into a module page through a linked app or feature area

Read the module’s highlights, benefits, and related actions

Decide whether to continue with a demo, contact action, or further comparison

This journey is designed for progressive evaluation. You do not need to understand

every module at the start. Instead, the page structure helps you move from “Is this
ERP relevant to my business?” to “Which package seems closest?” and then to “Does

this module actually cover my day-to-day needs?”

You may enter module evaluation from several places:

A button in the hero section

A package card that links to more detail

A module highlight card lower on the page

A related comparison section that points to a specific app area

[SCREENSHOT: flow from ERP landing page section to package cards and then to

module detail links]

This layered path is especially useful if you are comparing multiple business priorities.

For example, you might begin with the overall ERP message, open a package that

looks suitable, then switch to a Sales & CRM page or Reporting page to validate
practical fit. If you need a refresher on how this handoff works conceptually, use

Moving From ERP Discovery to Module Evaluation as your earlier reference point. On
the live pages, the journey becomes visible through the buttons, cards, and linked

sections that keep moving you from broad interest to concrete product validation.

Using module highlights to judge product fit
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Module highlight sections are where Sherkety ERP & Website Platform shifts from

broad ERP positioning into specific business capabilities. These sections usually
appear as cards or grouped blocks that name a module and summarize its value in a

few short lines. Instead of asking you to infer what the ERP might do, they point
directly to functional areas that buyers often evaluate first.

As you review module highlights, look for three things:

The module name, such as Accounting, HR, Sales & CRM, Purchasing, or

Reporting

A short value statement that explains the business benefit

A Learn more style link or button that opens deeper detail

These cards help you judge fit quickly. If your immediate concern is managing people,
the HR highlight tells you where to continue. If your priority is pipeline management or

customer follow-up, the Sales & CRM card becomes the natural next click. If you need
visibility into financial processes or analytics, the Accounting or Reporting highlights

give you a direct route.

This is where package messaging and module messaging work together. Package
sections answer questions like “Which offer level sounds right for my business?”

Module highlights answer “Can this ERP handle the work my team actually does?”
That difference matters when you are narrowing a shortlist.

[SCREENSHOT: module highlight cards for key ERP areas with short descriptions and

learn-more links]

Use module highlights as validation points, not just navigation shortcuts. A short
description under a module name often reveals whether the page is speaking to your

real needs. If the wording matches your workflows, open that module page and
continue evaluating. If it feels too broad, return to the package section and compare

another route. This back-and-forth is normal. Sherkety ERP & Website Platform

supports that browsing style by placing module entry points directly inside the
discovery experience, so you can move from general interest to concrete capability

checks without starting over.

Recognizing the calls to action that move evaluation forward

Calls to action are the main signals that tell you what to do next on an ERP discovery
page. In Sherkety ERP & Website Platform, these actions usually appear as

prominent buttons in the hero area, package sections, and module highlight blocks.
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They are placed repeatedly so you can continue your evaluation from whichever

section answers your question first.

You will usually see two broad types of actions:

Exploration actions that help you learn more

Conversion actions that help you take the next business step

Exploration actions are best when you are still comparing options. These may appear
as buttons or links that invite you to view packages, browse modules, explore apps, or

read more about a specific area. Use these when you are still deciding between
package fit and module fit.

Conversion actions are more useful when you already have enough confidence to

move forward. These may point you toward requesting a demo, contacting the team,
or starting a trial. If you are still unsure which module matters most, stay with the

exploration actions first.

Repeated calls to action often appear in these places:

Hero buttons near the top of the ERP page

Package card buttons inside comparison blocks

Module card links in feature sections

Contact-oriented buttons near the bottom of the page

[SCREENSHOT: repeated call-to-action buttons across hero, package, and module

sections]

A simple way to distinguish them is to ask what the button promises. If it opens more

product detail, it is part of the discovery path. If it asks you to book, request, contact,

or start, it is part of the decision path. Both are useful, but they serve different
moments in the buyer journey.

When you are unsure, follow the action that keeps you closest to your current

question. If you need feature proof, open module details. If you already understand
the offer and want a conversation, use the demo or contact action instead.

Avoiding confusion when evaluating packages and modules

One of the easiest mistakes during ERP discovery is mixing up package-level
messaging with module-level capability details. In Sherkety ERP & Website
Platform, these two layers answer different questions, and reading them correctly

helps you avoid false assumptions.
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Use this distinction as a guide:

Package sections explain how the ERP is grouped or positioned for different
business needs

Module sections explain what a specific functional area actually helps you do

If you see a module mentioned on the landing page, treat that as an invitation to
investigate further, not as proof that every package includes every detail you need. A

short module reference is useful for orientation, but it is not the same as a full module

page with feature highlights and deeper business context.

When you need more clarity:

Open the related module page from the card or link

Compare the package description with the module-specific wording

Return to the ERP landing page and open another package or module path

Keep separate notes on which pages describe broad fit versus specific
capabilities

[SCREENSHOT: ERP landing page with package section and module section visible

for side-by-side comparison]

Broad marketing language is meant to help you understand the overall value of
Sherkety ERP & Website Platform. More specific module descriptions help you

validate whether that value applies to your workflows. Read both together, but do not
assume they mean the same thing.

If you are comparing several options, use the browser’s back button, the top

navigation, or the ERP entry links to return to the main discovery page and reopen
another path. That makes it easier to compare packages and modules side by side

without losing the context of where each link started. This approach keeps your

shortlist grounded in what each page actually shows rather than in assumptions drawn
from a single headline or card.

Overview

The ERP discovery experience in Sherkety ERP & Website Platform is built around

multiple entry points that support different buyer habits. Some visitors begin with the
main ERP landing page, others notice a package block first, and others jump directly

into a module card that matches an urgent business need. The important thing is that
these routes are connected, so you can move between broad positioning and detailed

evaluation without restarting your search.
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The overall discovery pattern works like this:

The ERP landing page introduces the product and sets the first impression

Package messaging helps you compare broad offer levels and intended business

fit

Module highlights point you toward specific areas such as Accounting, HR, Sales
& CRM, Purchasing, or Reporting

Calls to action move you either deeper into research or toward a direct inquiry

This structure supports a buyer journey rather than a single fixed path. You may start
with a headline and hero button, switch to a package comparison, then open a module

page to confirm whether the ERP supports your priorities. That flexibility is useful
when you are still narrowing your shortlist.

The clearest way to use these pages is to match the page section to the question you

are asking:

“What is this ERP offering?” → use the landing page hero and value sections

“Which option sounds closest to my business?” → use the package cards

“Does it handle the work I care about?” → use the module highlights and
module pages

“Am I ready to speak with the team?” → use the demo or contact actions

[SCREENSHOT: full ERP discovery page showing hero, package section, module
highlights, and contact action]

If you keep those roles separate, the discovery experience becomes much easier to

follow. For the next stage, continue with Browsing the Erp App Catalog and Module
Categories, which focuses on moving from these entry points into app listings and

category-based exploration.

Prerequisites

You do not need an account to follow the ERP discovery journey in Sherkety ERP &
Website Platform. This is a public browsing flow, so the main requirement is simply

knowing what kind of question you want the pages to answer. If you arrive without that
in mind, the landing page can feel broad because it includes package messaging,

module highlights, and multiple calls to action on the same path.

Before using this discovery flow, it helps if you have already done one or both of
these:
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Reviewed the general ERP offer in Discovering ERP Products and Packages

Seen how discovery can lead into deeper product review in Moving From ERP
Discovery to Module Evaluation

You should also be comfortable with a few basic browsing patterns used across the

public pages:

Using the top navigation to move between ERP-related pages

Opening cards, buttons, and links to compare different routes

Returning to a previous page when you want to compare another option

Switching language if needed through the site’s language controls, covered in

Switching Languages While Browsing the Platform

A practical starting point is to decide which of these you need first:

A broad understanding of the ERP offer

A comparison between package-style options

A direct look at a specific module

A path toward a demo or contact action

[SCREENSHOT: public ERP page with navigation, language switcher, and visible ERP
action buttons]

If you already know your priority area, you can move quickly through the landing page

and select the most relevant module highlight or package card. If you are earlier in the
process, spend more time on the hero message and package sections before opening

module details. The next document, Browsing the Erp App Catalog and Module

Categories, builds on that by showing how to continue once you leave the main
discovery page and start exploring app groupings in more detail.
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