SHERKETY BYTES ALIGN

Understanding Contact Page Information And
Follow Up Expecta

Finding the Right Contact Details for Your Request

On the Contact page in Sherkety ERP & Website Platform, you will usually see

more than one way to reach the team. The page is designed to help you choose the

contact method that best matches your reason for getting in touch, rather than

sending every request through the same path.

Look for clearly separated contact areas such as:

a contact form for sending a message directly from the page
an email address for written follow-up

a phone number for direct calls

office location or business details for reference

section labels that point you toward the right type of inquiry

[SCREENSHOT: Contact page showing the form, direct contact details, and any
labeled contact sections]

Use the labels and nearby descriptions to decide where your message belongs:

Choose the contact form when you want to send a general business inquiry, ask
about services, request a callback, or start a conversation without leaving the
page.

Use the email address when you want a written record, need to share more
detailed context, or want to continue an existing conversation.

Use the phone number when your request is urgent, time-sensitive, or easier to
explain in a live conversation.

Review office location details and similar business information as reference
material. These details help you understand where the business operates, but they
are not always the best starting point for a new request.

If the page includes separate wording for business services, ERP products, or other

inquiry types, match your request to the most specific option shown. For example:
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e a visitor asking about company registration or accounting services should use the
option that refers to services

e someone exploring HR, Sales & CRM, Reporting, or other ERP modules should
use the option that points to ERP or product inquiries

e a partnership or collaboration request should go to the option labeled for that
purpose if one appears

If you already reviewed the general contact choices in Contacting Sherkety Through
Forms and Direct Channels, this page helps you focus on what each visible detail
means and how to interpret it before you send anything.

Checking That You Used the Correct Channel

Before you submit a message or place a call, compare your need with the label
attached to each contact option on the Contact page. In Sherkety ERP & Website
Platform, the wording around each option is your best guide. If a block mentions
business inquiries, ERP, services, or another specific purpose, use that wording to
confirm you are in the right place.

A few quick checks help:

» Read the section heading above the form or contact block.
e Check whether the nearby description matches your goal.

o Make sure the contact option is meant for a new inquiry, not just informational
reference.

 If more than one option seems possible, choose the one with the most specific
wording.

After you send the contact form, stay on the page long enough to see whether a
visible confirmation appears. This may show up as:

e a success message on the page
¢ a clear submitted state in the form area

e a move to a thank-you style screen or message area
[SCREENSHOT: Successful contact form confirmation message or thank-you state]

If you contact the team by email instead of the form, verify the basics before leaving
your email screen:

o confirm the recipient address matches the one shown on the Contact page

o check that your subject line clearly identifies the request
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e make sure the message appears in your Sent folder or sent-mail view

For phone contact, confirm that you are using the exact number displayed on the
page. If the number includes a country code or area code, include it when dialing.
Also look for any notes near the number that explain availability, business hours, or
when calls are most appropriate.

If you are uncertain, the safest choice is the contact option with the clearest match to
your topic. A message sent through the right labeled path is easier for the team to
review and route correctly, which usually leads to a faster first response.

Providing the Details That Help the Team Respond Faster

The contact form in Sherkety ERP & Website Platform works best when you fill in
the fields with enough detail for the team to understand your request without needing
to ask basic follow-up questions first. The exact fields may vary, but visitors should
expect common entries such as:

e Name

e Company
e Email

e Phone

e Subject

 Message
[SCREENSHOT: Contact form with the main fields highlighted]
Start with the essentials:

e Enter your name so the team knows how to address you.

¢ Add your company if the request is business-related.

e Use an email address you actively monitor.

 Include a phone number if you want a callback or faster direct contact.
o Write a subject that clearly identifies the topic.

o Use the message box to explain what you need.
If you are a Business Services Visitor, the most helpful details usually include:

¢ the service you are interested in, such as company registration, accounting, or
another business service

 your preferred contact method, such as email or phone
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e any timing details, such as whether you need help soon or are still comparing
options

If you are a Prospective ERP Buyer, add more decision-making context in your
message, such as:

e your company size
¢ the tools or process you use today
e your main implementation goal

o the ERP area you want to discuss, such as HR, Sales & CRM, Reporting, or
Purchasing

o whether you want a demo, consultation, or pricing discussion

Pay attention to any field that appears required before the form can be sent. If
something is missing or entered in the wrong format, the page may show a validation
message near the field. Review those messages carefully, correct the highlighted
entries, and then submit again. Clear, complete information in the form often reduces
back-and-forth and helps the team respond with something more useful than a
generic first reply.

Understanding What Happens After You Reach Out

Once your message is successfully sent through the Contact page in Sherkety ERP
& Website Platform, the follow-up usually happens in stages. The first stage is
confirmation. This is the point where you know your request left the page successfully,
either because you saw a success message, a thank-you state, or another visible
confirmation after submission.

After that, your inquiry moves into review. At this stage, the team checks the details
you provided and decides who should respond. The first human reply may depend on
the kind of request you sent:

« a business services inquiry may receive an intake-style response asking for a
few more details

e an ERP product inquiry may receive a qualification email to understand your
business needs

e a more specific request may lead to a meeting invitation or demo-related follow-
up

o aless detailed message may trigger a clarification request before the
conversation can move forward
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[SCREENSHOT: Example of a submitted inquiry confirmation followed by a business
reply in email]

Response timing can vary by channel:

e Contact form submissions often give the clearest immediate confirmation
because the page can show a success state right away.

« Email outreach gives you your own sent-mail record, but the first reply still
depends on review time.

e Phone inquiries may be faster for urgent matters, but if no one is available at the
time of your call, the follow-up may happen later as a callback.

A few factors affect how quickly you hear back:

» whether you contacted the team during business hours
e how complex your request is
o whether your message clearly states the topic

o whether you used the most relevant contact option on the page

If your request is broad, expect the first reply to narrow the conversation. If your
request is already specific, the reply is more likely to move directly into scheduling,
pricing discussion, or the next business step.

Knowing When to Follow Up Again

If you do not receive a confirmation on the page or a reply within the expected
response window, it is reasonable to follow up. In Sherkety ERP & Website
Platform, the best follow-up is usually the one that helps the team quickly match your
second message to the first one.

When you follow up, try to keep the conversation connected:

e use the same email thread if you originally contacted the team by email
e mention the subject you used in the contact form
e repeat key details such as your name, company, and the topic of the request

e note when you first reached out

This makes it easier for the team to find your earlier message and avoid treating your
follow-up like a completely new inquiry.

Switching channels can make sense in some situations:
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 If you sent a form submission for an urgent business request and did not get a
timely reply, calling the displayed phone number may be appropriate.

 If a phone call did not connect, sending a clear written message through the
contact form or email address gives the team something they can review and
route.

 If you are unsure whether the first message was detailed enough, resend the
request using the most specific contact option visible on the page.

Before you send another message, check your spam or junk folder. Replies,
acknowledgments, scheduling messages, or meeting links can sometimes land there
instead of your main inbox.

It is also worth reviewing whether your original message clearly identified the request.
A vague subject like “Need help” is harder to route than a direct subject tied to your
goal. If you need to follow up, make the subject and message more specific so the
next response can move faster.

The next guide, Choosing the Right Contact Method for Business and Product
Inquiries, helps you decide which contact path is best for different kinds of requests.

Resolving Common Contact Page Problems

If the Contact page in Sherkety ERP & Website Platform does not behave as
expected, start with the visible clues on the screen. Most contact issues can be
narrowed down by checking the form fields, confirmation behavior, or the direct
contact details shown on the page.

If the contact form does not submit, check for:

empty required fields

messages under a field that indicate missing or invalid information

formatting problems in entries like Email or Phone

browser settings or extensions that may block page actions

If a field is highlighted or shows an error message, correct that field first. Then submit
again. If the page still does not respond, refresh carefully only after you have copied
your message text somewhere safe so you do not lose it.

If no confirmation appears after submission:

e wait a moment to see whether the page updates

o check your email for any acknowledgment
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 avoid clicking Submit repeatedly, which can create duplicate messages

o review whether the form still shows your entered data or has reset
[SCREENSHOT: Contact form with validation messages or missing confirmation state]
If an email link or phone number does not open correctly from the page:

e copy the displayed email address manually into your email app
 dial the displayed phone number manually
e include any visible country code or area code

e use another contact method shown on the same page if needed

If you are not sure your request reached the right team, send a clearer follow-up with
a more specific subject and a short explanation of what you need. When several
contact options are visible, choose the one with the most precise label rather than the
most general one.

For broader help with page behavior, loading issues, or missing feedback states, see
Understanding Loading Placeholders Empty States and Errors and Responding to
Missing Content and Retry Messages.

Overview

The Contact page in Sherkety ERP & Website Platform brings together the main
details you need before and after reaching out. Instead of treating every inquiry the
same way, the page helps you decide whether to use the contact form, email
address, phone number, or reference information such as office location and
related business details.

The most important thing to understand is that each visible contact option serves a
different purpose:

o the contact form is usually the clearest path for a structured inquiry
» email is useful when you want a written record or need to continue a conversation
¢ phone contact is better for urgent or time-sensitive requests

» location and business details are mainly there for reference unless the page
says otherwise

This guide focuses on how to read those page elements correctly and what to expect
after you use them. That includes:

» checking whether you chose the right contact path
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making sure your form or message includes enough detail

recognizing a successful submission

understanding why follow-up timing may vary

knowing when a second message is appropriate

If you already learned how to send a message from the page in Sending Messages
Through the Contact Page, this guide picks up from there and helps you interpret the
information around the form rather than repeat the sending process itself.

[SCREENSHOT: Full Contact page with form, direct contact blocks, and supporting
business details]

Use this page as a decision point. The clearer the match between your request and
the contact option you choose, the more likely you are to receive a useful first
response instead of a delay or a clarification request.

Prerequisites

Before this guide is useful, you should already be able to reach the Contact page in
Sherkety ERP & Website Platform and recognize the main contact options shown

there. You do not need admin access or any special setup, but a few basics will help
you get better results from the page.

Make sure you have:

e opened the public Contact page
¢ reviewed the available contact methods on that page

» decided whether your request is about business services, an ERP product, a
partnership-style inquiry, or another business topic

e access to the email inbox or phone number you plan to use for follow-up

It also helps if you already know the difference between direct contact methods and
page-based messaging. If you have not reviewed that yet, start with Contacting
Sherkety Through Forms and Direct Channels.

Before you submit anything, gather the details you are likely to enter into the form or
mention in your message:

e your name

your company

your preferred email or phone

the main topic you want to discuss
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 any specific service or ERP module you are asking about

If your request is product-related, it is helpful to know which area you want to discuss,
such as Accounting, HR, Sales & CRM, Purchasing, or Reporting. If your request
is service-related, be ready to describe the business service you are interested in.

You should also be prepared to check for a confirmation message on the page and to
monitor your inbox, including spam or junk, after sending the request. That way, you
can tell the difference between a delayed reply and a message that may already have

been answered.
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