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Identifying the Search-Facing Elements You Need to Keep
Aligned
In Sherkety ERP & Website Platform, the search-facing details you need to keep

aligned are the Title, Meta Description, Canonical URL, and the main page heading

users see when the page opens. On many pages, you will manage these details from
the SEO area in the admin section, while the visible heading and opening text may be

updated in the content editor or page editing screen. If you need a refresher on where
those fields are maintained, use Maintaining Page SEO Details in Admin.

The most important rule is to separate search snippet wording from on-page
wording without letting them conflict. The Title and Meta Description are written for
search results and browser tab previews. The page heading and first paragraph are

written for visitors after they land on the page. These do not always need to match

word for word, but they should use the same service name, ERP module name, or
legal document name. A shorter Meta Description is fine when the opening

paragraph is longer, as long as both promise the same thing.

This guide covers three page groups:

Service pages, such as business services and accounting-related pages

ERP pages, such as HR, Sales & CRM, Purchasing, Reporting, and Accounting

pages

Legal content, such as policy and terms pages

A simple page inventory helps you catch mismatches before publishing. Track each
page in a table like this:

Page type Page name Title Meta
Description

Page
heading

Canonical
URL

Service
page

Accounting
Services

Current
value

Current value Current
value

Current value
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Page type Page name Title Meta
Description

Page
heading

Canonical
URL

ERP page HR Current
value

Current value Current
value

Current value

Legal page Privacy Policy Current

value

Current value Current

value

Current value

[SCREENSHOT: SEO admin screen showing Title, Meta Description, and Canonical
URL fields beside a page heading in the editor]

Setting a Consistent Pattern for Titles, Descriptions, and
Page Messaging
Consistency starts with using the same writing pattern every time you fill in Title, Meta
Description, and the page heading. In Sherkety ERP & Website Platform, choose

one title formula for each page type and keep the same order across similar pages.
For example, service pages should lead with the main service topic, ERP pages

should lead with the module or feature name, and legal pages should lead with the
document title. Keep the brand name in the same position each time so search results

look organized instead of random.

For Meta Description, use one clear message and one supporting detail. That usually
means:

First phrase: what the page is about

Second phrase: what the visitor can expect or compare

No wording that contradicts the visible introduction

If the page heading says Sales & CRM, do not use Customer Management Suite in

the Title unless that same wording also appears on the page. If a legal page is called
Privacy Policy, keep that exact label in the page heading, title, and opening text

instead of switching between Privacy Notice, Privacy Statement, and Privacy
Policy.

A simple pattern library is useful when several people edit content. Keep approved

wording for repeated items such as:

Service names

ERP module names

Legal document titles
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Brand wording

Common benefit statements

Use practical length targets so titles and descriptions stay readable in search

previews:

Field Recommended pattern

Title Main topic first, then supporting label, then brand if used

Meta Description One main message plus one supporting detail

H1 heading Match the page’s primary topic exactly

Intro text Expand on the same wording used in the snippet

When you already have approved wording from earlier SEO work, reuse it instead of
rewriting every page from scratch. That keeps naming steady across the website and

admin-managed content.

Updating Service Pages, ERP Pages, and Legal Content
Without Creating Conflicts

1. Open the page in the correct editing area of Sherkety ERP & Website Platform.
For search-facing updates, start in the SEO section or the page editing screen

where you can review Title, Meta Description, Slug, Canonical URL, and any

social sharing description field shown for that page. Check these first before
changing visible content. This prevents you from rewriting the page heading in one

way and leaving the search snippet with older wording.

2. After confirming the SEO fields, review the visible page heading and opening
paragraph. On service pages, make sure the heading uses the same service

name shown in the Title field. If the Meta Description promises accounting
support, company registration help, or startup package guidance, the first

paragraph should reinforce that same message instead of introducing a different

service emphasis.

3. On ERP pages, compare the wording in the snippet fields with the labels visitors

see in navigation and page headers. If the menu says Sales & CRM, the page title

and description should not switch to a different name. The same applies to HR,
Purchasing, Reporting, and Accounting pages. Keep module names, workflow

labels, and category names consistent with what users already see while browsing
ERP content.
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4. On legal pages, verify that the document name, any effective date wording shown

on the page, and the policy scope are consistent between the metadata fields and
the first section of the document. If the page title says Terms and Conditions, the

heading and opening section should use that same label.

5. Save or republish the page using your normal approval process. If your team
tracks approvals, record who reviewed the metadata update and when the page

was last checked so future editors know the wording was intentionally aligned.

[SCREENSHOT: page editing view with SEO fields at the top and visible
heading/introduction fields below]

Managing Shared Terms, Templates, and Review Rules
Across Teams

When more than one editor works in Sherkety ERP & Website Platform, consistency

depends on shared rules, not memory. Start with a terminology list that everyone can
follow. This list should include approved names for services, ERP modules, and legal

documents. For example, if your navigation uses Sales & CRM, every editor should

reuse Sales & CRM in the Title field, page heading, and supporting copy instead of
creating variations.

A shared terminology list should cover:

Product and service names

ERP module names

Legal document titles

Preferred brand wording

Any approved short descriptions used repeatedly

Templates are just as important. Create reusable patterns for common page types so
editors do not guess each time they open the SEO screen. Keep separate templates

for:

Service landing pages

ERP feature or module pages

Privacy and policy pages

Terms and legal pages

You should also decide who owns each part of the work. A practical split is:
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Administrators maintain naming rules, templates, and page-level review

standards

Content editors update the page-specific Title, Meta Description, headings, and

intro text

Review rules should be tied to real changes, not random timing. In Sherkety ERP &
Website Platform, trigger a metadata review when:

A service name changes

An ERP menu label changes

A legal document is revised

Multiple pages begin using nearly identical snippets

A page is republished with a new focus or audience

This shared approach reduces duplicate wording and prevents one team from

updating visible page content while another leaves old search text in place. It also
makes handoffs easier because every editor can compare new wording against the

same approved list before saving changes.

Checking Search Snippets and Metadata Before Publishing

1. Preview the page and compare the values you entered with what appears in the
page output. Check the browser tab title, the main page heading, and the visible

introduction. Then confirm the Canonical URL still points to the correct page. If
the title in the browser tab differs from the Title field you just saved, stop and

review the page settings again before publishing.

2. If Sherkety ERP & Website Platform shows a search preview, compare the
desktop and mobile versions. Look closely for cut-off wording in the Title and Meta
Description. A title that looks complete on desktop may be shortened on mobile,

so move the most important words to the beginning. Do the same for descriptions
that bury the main message too late.

3. Check surrounding navigation text. Open the page through the website menu,

breadcrumb trail, and any internal links that point to it. The page name used in
those areas should match the wording in the title and heading. This is especially

important for ERP pages, where visitors may move from the ERP catalog to a
module page and expect the same label throughout.

4. Compare related pages before you publish. Look at similar service pages, ERP

module pages, or legal documents and make sure they do not all use nearly
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identical Title or Meta Description text. Each page should have its own focus. If

two pages sound interchangeable in search results, revise one before approval.

5. Publish only after the wording is aligned across the snippet, the heading, and the

visible page introduction. For a broader field-by-field review process, pair this step

with Maintaining Page SEO Details in Admin.

[SCREENSHOT: preview showing browser tab title, page heading, and snippet

preview side by side]

Fixing Common Consistency Problems in Search-Facing
Content

A common issue is that the search snippet promises one thing while the page itself

says something else. When that happens, open the page and compare the Title, Meta
Description, page heading, and first paragraph together. Look for mixed terminology,

old service names, or a heading that was updated without changing the SEO fields.
On service pages, this often appears when the visible hero text is refreshed but the

snippet still reflects an older offer.

Another frequent problem is overlap between similar pages. If two URLs target nearly
the same topic, compare their Slug, Canonical URL, Title, and Meta Description
side by side. Give each page a distinct primary focus. For example, one page may

focus on a broad ERP module overview while another focuses on a specific business
use case. Distinct wording helps visitors understand the difference before they click.

Legal content needs extra care after revisions. If a policy or terms page has been

updated, make sure the document title, effective date references, and scope wording
appear consistently in both the metadata panel and the first section of the page. Do

not leave an older policy label in the browser title while the page heading shows the
revised version.

ERP pages can also drift away from product naming used elsewhere on the website. If

a search result uses one module name but the page header or menu uses another,
update the snippet wording to match the current label visitors see in the ERP catalog,

navigation, and page header. This keeps the experience clear from search result to
landing page.

When you find repeated issues across several pages, return to your shared naming

rules and templates instead of fixing each page in isolation. That prevents the same
inconsistency from returning later.
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Overview

This guide focuses on keeping search-facing wording consistent across the pages
people are most likely to compare in Sherkety ERP & Website Platform: service

pages, ERP module pages, and legal documents. The goal is not just to fill in SEO

fields, but to make sure the wording in search results matches what visitors actually
see after they open the page.

The main items you need to align are:

Title

Meta Description

Canonical URL

Main page heading

Opening page text

Any search preview or social sharing text shown in the editor

You will usually work across two connected areas: the SEO section for search-facing
fields and the page editing area for the visible heading and introduction. This guide

assumes you already know how to edit page-level SEO details and focuses on
keeping those details consistent across multiple pages rather than explaining each

field from the beginning. If you need that earlier foundation, refer to Maintaining Page

SEO Details in Admin and Keeping Search Snippets Consistent Across Pages.

Use this guide when:

Search results use different names than the page itself

Similar pages are starting to look duplicated

A service, ERP module, or legal document has been renamed

You are reviewing several related pages before publication

The sections below show how to identify the fields that matter, apply a repeatable
naming pattern, update pages without creating conflicts, and check your work before

publishing. After you finish these consistency checks, continue with Reviewing SEO
Updates Before and After Publication to verify how the changes hold up during final

review.

Prerequisites

Before you start, make sure you can access the parts of Sherkety ERP & Website
Platform where search-facing content is maintained. You do not need advanced SEO
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knowledge, but you do need enough access to open the relevant admin pages and

compare them with the live page content.

You should have:

Access to the admin area

Permission to open the SEO section

Permission to open the page editing screen or content editor for the pages you are

reviewing

A list of the pages you plan to check, such as service pages, ERP pages, or legal
pages

Approved naming guidance from your team, if one already exists

It also helps if you are already familiar with:

Signing in to the admin area through the Login page

Moving between the Dashboard, Content, and SEO areas

Reviewing visible page content and saving updates

Basic multilingual page review if your team maintains more than one language

If you are new to the admin side of Sherkety ERP & Website Platform, these guides
will help before you begin:

Signing In and Accessing the Admin Portal

Using the Admin Dashboard for Navigation

Maintaining SEO and Search Facing Page Information

Before editing, gather the current wording for each page you plan to review. Open the

live page, note the page heading and introduction, then compare those with the Title
and Meta Description in the admin area. Starting with that side-by-side check makes

the rest of the consistency work much faster and reduces the chance of publishing

mismatched wording.
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