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Orienting Yourself Within the Public Page Layout

When you open a public page in Sherkety ERP & Website Platform, the fastest way

to understand where you are is to scan the page from top to bottom in a consistent
order. Start with the header navigation at the top. This is where visitors usually move

between major public areas such as business services, company registration content,

ERP-related pages, and contact destinations. If you already reviewed footer-based
navigation in Navigating Footer Link Groups and Secondary Destinations, treat the

header as your main top-level guide and the footer as your secondary route.

Just below the top area, look for the breadcrumb trail and the page title. These two
elements work together. The page title tells you what page you are currently viewing,

while the breadcrumb trail shows how that page fits into a larger section. For example,
a title focused on accounting, HR, Sales & CRM, Reporting, or ERP apps signals an

ERP product page. A title focused on company registration, accounting services,

startup support, or related business offerings signals a service page. Supporting
information pages usually have titles that read more like guidance, explanations, or

category overviews.

The introductory text under the title often confirms the page purpose before you

scroll further. On product-focused pages, this opening area usually introduces

capabilities or business value. On service-focused pages, it usually explains the
offering, who it helps, or what problem it solves.

As you continue down the page, the layout usually shifts into content sections
followed by action areas. Informational sections explain features, benefits,
comparisons, trust indicators, FAQs, or supporting details. Action-oriented elements

stand out more clearly: prominent buttons, contact prompts, demo requests, trial
actions, or links to related pages. This difference matters. Read the content blocks to

understand the offer, then use the highlighted action elements when you are ready to

move forward.
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[SCREENSHOT: Public page showing header navigation, breadcrumb trail, page title,

intro text, content sections, and footer]

Using Breadcrumbs to Track Where You Are
The breadcrumb trail is one of the clearest navigation cues on public pages in

Sherkety ERP & Website Platform. Read it from left to right. The first item usually

represents a broader public area, and each item after that moves you into a more
specific topic until you reach the page you are currently viewing.

This helps when several pages feel closely related. For example, ERP pages,

business service pages, and supporting guidance pages may all include similar page
layouts, buttons, and promotional sections. The breadcrumb labels help you separate

them by hierarchy. If the trail leads through an ERP category, you are likely still within
the ERP journey. If it leads through a services area or company guidance area, you

are in a different branch of the public site.

Each earlier breadcrumb item is usually a clickable link. Use those links when you
want to step back to a parent page without repeatedly pressing your browser’s Back
button. This is especially useful when you opened a detailed page and want to return

to a category page to compare other options. Breadcrumb links keep you within the
same topic path and make it easier to stay oriented.

The last breadcrumb item is different. It identifies the current page and is there
mainly for confirmation, not for navigation. If the final label matches the page title or

closely reflects it, that is a strong sign you are exactly where you intended to be.

Breadcrumb wording is also useful when topics are similar. A label tied to ERP apps
points you toward module exploration. A label tied to services or implementation-

related content points you toward business support offerings. A label tied to company

types or informational guidance points you toward educational content rather than
product selection.

For a deeper look at breadcrumb behavior across the site, see Understanding

Breadcrumbs and Page Location.

Following the Page Section Order to Find Key Information
Most public pages in Sherkety ERP & Website Platform are designed to be read in a

deliberate order. If you follow that order, it becomes much easier to understand both

the topic and the next action the page wants you to take.
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Start at the top-of-page hero area. This first section usually contains the main

headline, a short supporting message, and one or more prominent buttons. The
headline tells you the core promise of the page. The supporting text gives quick

context. The button placement shows the most important next step the page is
encouraging.

After the hero area, continue downward through the sections as they appear. In many

cases, the page moves from:

1. a high-level introduction,

2. into feature, service, or capability details,

3. then into proof-building content such as trust indicators, comparisons, FAQs, or
supporting highlights,

4. and finally toward contact or conversion actions.

This sequence is helpful because it mirrors how most visitors evaluate an offer. First
they want to know what it is, then what it includes, then why they should trust it, and

finally how to proceed.

Use section headings as your guideposts. A clear heading usually marks the start of
a new topic. Visual spacing, cards, grouped content blocks, and background changes

often signal that one section has ended and another has begun. On longer pages,
these visual breaks help you skip directly to the part that matters most to you.

You may also notice repeated patterns across pages, such as:

benefit blocks,

comparison sections,

trust or credibility content,

FAQ-style question-and-answer areas,

contact or demo prompts near the lower part of the page.

Once you recognize these patterns, you can scan faster. If you are comparing ERP

modules, jump to capability and comparison sections first. If you are evaluating a
business service, focus on service details, proof points, and contact prompts. The

layout itself becomes a navigation tool.

[SCREENSHOT: Long public page with hero section, feature blocks, trust content,
FAQ area, and final call-to-action section]

Recognizing What Each Call to Action Is Asking You to Do
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Not every button or link on a public page serves the same purpose. In Sherkety ERP
& Website Platform, the page layout usually tells you how important an action is and
what kind of next step it represents.

The most noticeable button in the hero area is usually the primary call to action. It

stands out because of its placement near the headline and supporting text, and often
because of stronger styling than nearby links. This top-of-page action is meant for

visitors who are already ready to move forward. On ERP pages, that may mean
exploring capabilities, starting a trial, or requesting a demo. On business service

pages, it may mean contacting the team or moving toward a consultation-related step.

Lower on the page, you may see secondary actions. These are often placed after
more explanation, proof, or comparisons. They are useful for visitors who want more

confidence before acting. A button near a feature section may lead you deeper into

ERP details. A link near a service explanation may help you view related offerings. A
contact prompt near the bottom often appears after the page has already answered

common questions.

Before you click, read the nearby text around the button or link. The surrounding

heading, short description, and section topic usually explain what happens next. This

is the easiest way to tell whether an action will:

open a contact path,

move you to a related ERP page,

help you compare offerings,

or continue into a more detailed service page.

If two actions seem similar, compare their location. A button near the top usually

supports immediate action. A button placed after trust content, FAQs, or comparisons
usually supports a more informed decision. The page is not only giving you options; it

is also showing you when each option makes the most sense.

For more on action-focused public journeys, see Using Public Calls to Action and
Conversion Paths.

Moving Between Related Public Pages Without Losing
Context

When you move from one public page to another in Sherkety ERP & Website
Platform, the goal is not just to keep clicking forward. The goal is to stay aware of
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whether you are moving to a broader category, a related topic, or a deeper detail

page.

Use the breadcrumb trail first when you want to move upward in the topic structure.

This is the cleanest way to return from a detailed page to its parent section. Use in-
page links or prominent buttons when you want to continue along the path the page
is suggesting. Use footer navigation when you want to jump to another public area

entirely or revisit secondary destinations you already explored in Navigating Footer
Link Groups and Secondary Destinations.

After every navigation step, pause briefly and compare:

the page title,

the breadcrumb labels,

and the first visible section heading.

These three cues tell you what changed. If the title becomes more general, you likely
moved to a broader category page. If the title changes to a similar topic at the same

level, you likely moved to a sibling page. If the breadcrumb path grows longer or the

content becomes more specific, you likely moved deeper into the topic.

You can also use repeated call-to-action placement as a clue. If several related

pages place a demo, contact, or explore action in the same part of the layout, that

consistency helps confirm you are still within the same overall journey. For example,
ERP-focused pages often repeat capability and next-step prompts, while service-

focused pages often repeat consultation or contact-oriented prompts.

If you are comparing ERP offerings with business services content, do not hesitate to
return to a parent page and start again from the broader category. That reset often

makes the differences between paths much easier to see.

Resolving Common Navigation Confusion on Public Pages

If a public page feels unclear, use the visible layout cues before clicking any button. In
Sherkety ERP & Website Platform, the fastest way to reduce confusion is to check

the page title, the breadcrumb trail, and the first main heading near the top of the
page. Together, these usually tell you whether you are on an ERP module page, a

business service page, or a supporting information page.

When multiple buttons look similar, do not choose based on button text alone. Read
the section heading and the short paragraph around each action. A button placed

inside a feature section usually relates to learning more about that feature area. A
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button near a contact section usually points toward speaking with the team. A button

near a comparison or package section usually supports evaluation rather than
immediate contact.

If you are unsure whether you are still within the same topic area, use these checks:

Compare the current breadcrumb path with the previous page.

Look at the page title to see whether the subject became broader, narrower, or

simply related.

Scan the footer links to confirm which larger public section you may want to
revisit.

Long pages can also create confusion simply because important details are spread

out. When that happens, stop scrolling line by line and switch to heading-based
scanning. Look for section titles that signal:

benefits,

features or service details,

comparisons,

FAQs,

contact or next-step areas.

Visual blocks can help too. Cards, grouped icons, highlighted sections, and separated

content bands often mark topic changes more clearly than paragraphs alone.

If navigation still feels uncertain, return to a parent page through the breadcrumb trail

and re-enter the topic from there. That usually restores the context you need without

losing your place in the broader public journey.

[SCREENSHOT: Public page with multiple calls to action and visible breadcrumb used

to confirm page context]

Overview

This document focuses on the navigation cues inside public page layouts in
Sherkety ERP & Website Platform. Instead of covering top-level menus or footer

groups in detail, it explains how visitors use the page itself to stay oriented after they

arrive. The most important cues are the breadcrumb trail, page title, introductory
text, section order, and the placement of call-to-action buttons and links.

These cues work together. The page title and opening text confirm what kind of page

you are viewing. The breadcrumb trail shows how that page fits into a larger path. The

Generated from Sherkety Bytes Align docs · August 25, 2026 6 / 8



section order helps you predict where key information will appear. Prominent actions

near the top usually support immediate next steps, while lower-page actions often
appear after more explanation, comparisons, or trust-building content.

This matters most when browsing closely related areas such as:

ERP module pages,

business service pages,

company registration guidance,

supporting informational pages.

Because these pages can share similar layouts, the visible structure becomes your

best guide. Reading the page from top to bottom, watching for heading changes, and

checking the breadcrumb path after each move helps you avoid losing context.

Use this guide when you want to:

confirm where you are on the public site,

understand what a page is asking you to do,

compare related pages without getting disoriented,

recover quickly when a page feels unclear.

If you need a broader refresher on public entry points before using these layout cues,
see Navigating Public Pages and Entry Points.

Prerequisites

Before using the guidance in this document, it helps to be familiar with a few basic

public-site navigation patterns in Sherkety ERP & Website Platform. You do not
need admin access or editing permissions. This guide is written for regular visitors

browsing the public website.

You will get the most value from this page if you can already do the following:

recognize the header navigation and move between major public sections,

use footer links to reach secondary destinations,

identify a page title and main heading on a public page,

scroll through longer pages and scan section headings,

open related public pages and compare what changed.

Helpful background reading:

Using Header Menus and Footer Links
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Using Header Navigation Across Public Pages

Navigating Footer Link Groups and Secondary Destinations

Understanding Breadcrumbs and Page Location

If you are browsing multilingual pages, it also helps to know how language changes

can affect what you see in the header, page titles, and routes. For that, review
Switching Languages While Browsing the Platform.

The next document in this navigation sequence is Using Mobile and Desktop

Navigation Patterns on the Public Site, which explains how these same cues appear
differently depending on screen size.
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