SHERKETY BYTES ALIGN

Exploring Reporting and Analytics
Capabilities

Exploring the reporting workspace

The Reporting and Analytics page in Sherkety ERP & Website Platform is
presented as a product page for evaluating how reporting can bring business
information into one place. As you browse this page, expect to see a structured layout
that highlights dashboard-style reporting rather than day-to-day transaction entry. The
page is designed to help you understand how decision-makers can review
performance through summary metrics, visual charts, and deeper report views without
jumping between separate business areas.

A typical reporting workspace on this page centers around a few familiar regions. At
the top, look for the main page header and call-to-action area that introduces the
reporting offering. Below that, reporting examples are usually shown through
dashboard elements such as a date range selector, KPI cards, chart panels, and a
more detailed report table or list view. These examples help you picture how leaders
and department heads would monitor results from one reporting area instead of
opening separate finance, sales, purchasing, or operations pages one by one.

What matters most on this page is the idea of centralized visibility. Rather than
checking one screen for sales, another for expenses, and another for operational
activity, the reporting experience brings those signals together into a single dashboard
view. That makes it easier to spot changes quickly, compare trends, and decide where
to investigate next.

As you move through this guide, focus on four things: how dashboard information is
presented, how KPI values can be tracked over time, how drill-down links help you
open supporting details, and how this reporting approach supports business
decisions. If you want broader product-page navigation help before evaluating this
area, see Browsing the ERP Apps Catalog.

[SCREENSHOT: Reporting and Analytics product page showing header, KPI cards,
charts, and detailed report area]
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Reviewing dashboards and KPI views

On the Reporting and Analytics page, dashboard examples are meant to show how
high-level business performance can be read at a glance. The most visible elements
are usually KPI cards or summary tiles. These tiles commonly represent figures
such as revenue, expenses, margin, overdue items, totals, or other operational
counts. Even when you are only evaluating the product page, these examples help
you judge whether the layout makes important numbers easy to scan without reading
a full report line by line.

The value of these KPI views is speed. A manager should be able to open a
dashboard and immediately notice whether a number is rising, falling, or outside
expectations. On this page, watch for examples where the KPI area is paired with a
date filter or comparison period. These controls matter because they change the
values shown across the dashboard. For example, switching from one period to
another should update both the summary cards and the charts so the viewer can
compare current performance with an earlier period.

Chart widgets add the next layer of understanding. Look for examples of bar charts,
line charts, or category-based visual breakdowns. These visuals help answer
questions that a single total cannot answer, such as whether growth is steady over
time, whether one category is driving results, or whether a problem is isolated to a
specific segment.

As a buyer, use these dashboard examples to judge role fit. Ask whether an executive
could use the top-level summary, whether a finance lead could monitor financial
movement, whether a sales manager could track performance trends, and whether an
operations lead could spot workload or fulfillment issues. If the dashboard layout
supports several roles without becoming cluttered, that is a strong sign of practical
reporting design.

[SCREENSHOT: KPI tiles and chart widgets with date filter and comparison controls]

Analyzing performance with filters and drill-downs

A strong reporting experience is not only about seeing totals. It is also about
narrowing the view and opening the details behind a number. On the Reporting and
Analytics page in Sherkety ERP & Website Platform, pay close attention to how
filters and drill-down examples are presented, because these are the features that turn
a dashboard from a display into a working analysis tool.
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Filters help users focus on the exact slice of information they need. The page may
refer to filters such as date range, company, department, product category,
customer, vendor, or status. These controls are important because they let different
users look at the same dashboard from their own perspective. A finance lead may
want one date range and company view, while an operations manager may want to
narrow results by category or status. When these filters are easy to understand, non-
technical users can investigate performance without asking someone else to prepare
a separate report.

Drill-down is the next step. A useful reporting page should show that users can move
from a summary number into the records behind it. That might start with clicking a KPI
card, selecting a chart bar, choosing a legend item, or opening a summary total.
From there, the user should be taken to a more detailed list or report view showing the
entries that make up that metric.

This matters when something looks unusual. If a total seems too high, too low, or
unexpectedly different from the previous period, drill-down access lets the user verify
the number instead of guessing. They can review the detailed rows, identify which
records are contributing to the result, and see whether the issue is a real trend or a
one-off exception. That ability to move from summary to evidence is one of the
clearest signs of a practical analytics setup.

[SCREENSHOT: Example of clicking a KPI or chart segment to open detailed report
rows]

Comparing trends across business areas

One of the strongest points of the Reporting and Analytics offering is the promise of
comparing multiple business areas through one reporting layer. In Sherkety ERP &
Website Platform, this matters because buyers are often evaluating more than one
module at the same time. Instead of reviewing finance, sales, purchasing, and
inventory in isolation, centralized reporting helps you see how these areas influence
one another.

When a reporting page uses shared filters and consistent KPI definitions, comparisons
become much easier. A date range selected for one dashboard view should apply
across the related charts and summaries, so users are not comparing one month in
sales against a different period in finance by mistake. This consistency reduces the
need to export figures into separate spreadsheets and manually align them before any
real analysis can begin.
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As you review the page, think in terms of business questions rather than isolated
reports. For example:

How does revenue compare with margin over the same period?

Is sales growth supported by enough stock availability?

Does rising purchasing volume lead to better or weaker supplier performance?

Are operational totals increasing in a way that matches financial results?

These are the kinds of side-by-side questions that leadership teams ask regularly. A
reporting page that demonstrates cross-functional visibility is showing more than chart
design; it is showing whether the ERP can support management reporting across
departments.

This is especially useful for buyers who want more than module-specific screens. A
sales page can explain pipeline activity, and an inventory page can explain stock
movement, but a reporting layer should help connect those stories. If you are
comparing module pages while evaluating fit, you may also want to read Reviewing
Sales Reporting and Pricing and Exploring Inventory Visibility and Warehouse
Overview to see how those areas feed into broader reporting needs.

Evaluating how reporting supports business decisions

The real value of reporting appears when dashboard information helps someone
decide what to do next. On the Reporting and Analytics page, the examples of KPI
tracking, charts, and detailed report access should be read through that lens. In
Sherkety ERP & Website Platform, the question is not only whether a dashboard
looks clear, but whether it supports routine decisions across leadership and
department teams.

Start with common decision points. A finance leader may need to monitor budget
pressure, expense movement, or cash-related trends. A sales manager may want to
compare current results with an earlier period before adjusting targets or follow-up
priorities. An operations lead may need to spot delays, backlogs, or unusual totals
before they affect customers. When a reporting page brings these signals into one
place, it shortens the time between noticing a problem and acting on it.

This centralized approach also reduces the burden of manual consolidation. Without a
shared reporting view, teams often gather figures from separate tools, compare
spreadsheets, and spend time debating which number is current. A single reporting
page helps avoid that fragmented process by presenting a common view that multiple
roles can review together.
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Drill-down access is especially important for trust. Decision-makers are more likely to
rely on a KPIl when they can open the supporting details behind it. If a summary total
looks surprising, they should be able to trace it back to the records that produced it.
That traceability turns dashboards from presentation tools into working management
tools.

As you evaluate fit, focus on three practical questions:

o Does the reporting page make important numbers visible quickly?
o Can different departments review performance from the same reporting area?

e Can users move from a summary view into supporting detail without extra effort?

If the answer is yes, the reporting experience is likely strong enough to support real
business follow-up rather than passive monitoring.

Assessing whether the analytics experience fits your
organization

When you evaluate the Reporting and Analytics experience in Sherkety ERP &
Website Platform, keep the review practical. The goal is not to inspect every visual
detail. Instead, check whether the page supports the way your leadership team
actually reviews performance. A useful analytics experience should surface the KPIs
people care about most, make filtering easy, and allow quick movement from a high-
level summary into detailed evidence.

Start by looking at the dashboard layout itself. Ask whether the most important
numbers are easy to spot without scrolling through too much explanatory content. If
your organization regularly checks revenue, margin, overdue items, operational totals,
or trend movement, the page should make that style of monitoring feel natural. If the
dashboard examples seem too scattered or too hard to scan, that may be a sign that
day-to-day use would feel slower than expected.

Next, test the analysis flow mentally using a simple demo scenario. For example,
imagine a manager notices that one KPI card has changed sharply. From there, they
should be able to:

1. Adjust the date range or comparison period.
2. Review the related chart to see the trend visually.

3. Open the relevant detail view from the KPI or chart.

4. Check the underlying records that explain the change.
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If that journey feels clear in only a few clicks, the reporting design is likely accessible
for non-technical users.

Also confirm that the reporting approach appears broad enough for multiple
departments. A good analytics layer should not feel limited to one function only. It
should support shared visibility across finance, sales, purchasing, inventory, and
operations with consistent metrics and filtering behavior.

For a deeper look at how dashboard metrics and drill-down behavior work together,
continue with Understanding Dashboards KPIs and Drill Down Analysis.

Overview

The Reporting and Analytics product page in Sherkety ERP & Website Platform
helps you evaluate how business reporting can be organized into one clear
workspace. Rather than focusing on transaction entry or department-specific tasks,
this page highlights how users can monitor performance through dashboard-style
views that combine summary metrics, charts, filters, and detailed reporting paths.

As you explore the page, the main items to look for are:

o Aclear reporting header that introduces the analytics offering

Dashboard examples with KPI cards or summary tiles

Visual trend displays such as bar charts or line charts

Filter controls such as date range and comparison options

A path from summary figures into more detailed report rows

The main benefit presented here is centralized visibility. Instead of checking separate
screens for finance, sales, purchasing, or operations, users can review key indicators
from one reporting area. This makes it easier to compare results across teams,

identify unusual changes, and investigate the details behind a number when needed.

This page is especially useful for buyers who want to know whether reporting in
Sherkety ERP & Website Platform supports more than static summaries. The
examples should help you judge whether the experience allows users to monitor KPIs,
compare periods, narrow results with filters, and validate totals through drill-down
access.

If you are reviewing ERP product pages as part of a broader buying process, this
reporting page works best when considered alongside the other module pages and
navigation guidance in Using ERP System Landing Pages to Evaluate Offerings and
Evaluating ERP Modules From Catalog to Detail Pages.
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Prerequisites

You do not need admin access or setup work to review the Reporting and Analytics
product page in Sherkety ERP & Website Platform. This guide is written for buyers
and evaluators who are browsing the public-facing ERP pages and want to
understand what the reporting experience offers.

Before you start, it helps to have:

e Access to the public website pages for Sherkety ERP & Website Platform

» Basic familiarity with ERP modules such as finance, sales, purchasing, inventory,
or HR

o Ashort list of the KPIs your team usually reviews, such as revenue, expenses,
margin, overdue items, or operational totals

e Arough idea of which roles in your organization would use dashboards, such as
executives, finance leads, sales managers, or operations managers

You will get more value from this page if you review it with a few practical questions in
mind:

Which departments need to see shared performance metrics?

Which numbers must be visible at a glance?

Do your users need to compare periods regularly?

How important is it to open detailed records from a summary figure?

If you are new to Sherkety ERP & Website Platform navigation, you may want to read
Browsing the Sherkety Public Website or Exploring ERP App Categories and Module
Entry Points first. Those guides help you locate product pages and understand how

the ERP sections are organized before you assess the reporting experience in detail.

The next step in this documentation path is Understanding Dashboards KPIs and Drill
Down Analysis.
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