SHERKETY BYTES ALIGN

Exploring Homepage Promotions and Trust
Content

Scanning the homepage hero and primary calls to action

When you first open the homepage in Sherkety ERP & Website Platform, start with
the top section before you scroll. This opening area is where the main message
introduces the company’s combined offer: business services on one side and ERP
solutions on the other. Focus on three things in this section: the main headline, the
short supporting text under it, and the action buttons placed nearby.

The headline is the quickest way to understand what the homepage wants you to do
next. It is written for first-time visitors who need to decide whether they are looking for
company setup and business support or evaluating ERP tools. The supporting text
underneath gives more context and helps you tell whether the page is speaking to
service buyers, ERP buyers, or both.

Next, look for the primary buttons or links in the hero area. These are the most
important actions above the fold. In Sherkety ERP & Website Platform, these actions
guide you toward deeper pages such as service information, ERP-related pages,
demo or trial paths, or the contact page. If you are comparing offers, click the button
that leads to more details. If you already know you want to speak with someone, use
the contact-focused action instead.

[SCREENSHOT: Homepage hero section showing headline, supporting text, and
primary action buttons]

This section also sets expectations for two different visitor types:

o Business Services Visitors should be able to recognize service-oriented wording
and find a direct route to service pages or contact options.

» Prospective ERP Buyers should be able to spot ERP language, product-related
messaging, and a path toward ERP pages, demos, or package details.

If the hero is clear, you should know within a few seconds which path matches your
goal. For a closer look at the top section itself, continue with Understanding the
Homepage Hero and Primary Actions.
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Reviewing promotional offers and featured homepage
messaging

After the hero section, continue scrolling to find promotional content that gives extra
reasons to explore. In Sherkety ERP & Website Platform, these sections may
appear as highlighted blocks, featured cards, or banner-style areas that stand out
from the rest of the page. Their job is to draw attention to a specific offer, package, or
business benefit.

When you review these sections, read the promotional headline first. This usually tells
you whether the message is about a special package, a featured service, or a broader
value statement. Then read the short description below it. That text helps you decide
whether the promotion is something to explore now or simply background information
about the company’s offer.

Pay close attention to the buttons attached to each promotion. These usually separate
into two action types:

» Alearn more style action that takes you to a related service, package, or detail
page
» A contact style action that takes you toward an inquiry or consultation path

This difference matters. If you are still researching, use the detail-focused button. If
you are ready to ask questions, use the contact-focused button instead.

You should also distinguish between two kinds of homepage messaging:

o Featured offers or campaign-style blocks, which feel more promotional and
action-oriented

» Evergreen value messages, which explain long-term benefits such as support,
implementation help, or business growth value

[SCREENSHOT: Promotional homepage card or banner with headline, short
description, and action button]

As you move through the page, notice whether each featured block gives you a clear
next step. A strong promotional section should not leave you guessing. It should either
move you to a page with fuller details or let you reach out directly. If you want to
compare these messages with other homepage sections, see Using Homepage
Promotions and Package Highlights.

Evaluating trust indicators and proof points on the page
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Trust content is what helps visitors feel comfortable taking the next step. On the
homepage of Sherkety ERP & Website Platform, look for sections that show
credibility through visible proof rather than long explanations. These may include
customer logos, partner references, review-style quotes, badges, certifications, or
highlighted business results.

Start by checking where these trust elements appear. They are most useful when
placed close to action buttons or just before a section that asks you to click deeper
into a service or contact page. This placement matters because visitors often want
reassurance before they commit to a consultation, demo request, or service inquiry.

As you scan these areas, look for proof points such as:

o Experience statements

o Delivery or implementation counts
e Business impact numbers

e Customer or partner recognition

e Short testimonials or review snippets

These elements help answer the question, “Why should | trust this company?” without
forcing you to leave the homepage first.

For ERP buyers, this kind of content is especially important. Choosing an ERP
solution usually involves more research than choosing a single service. Trust sections
support that research by showing that Sherkety ERP & Website Platform is not only
presenting features, but also demonstrating credibility, delivery capability, and
business experience.

[SCREENSHOT: Trust section with logos, badges, metrics, or testimonial content]

When you review trust content, check whether it supports the nearby message. For
example, if a section promotes ERP capabilities, the trust content around it should
reinforce reliability, implementation support, or business expertise. If a section
promotes business services, the proof points should strengthen confidence in service
guality and guidance. For more on reading visual proof and highlighted metrics, see
Reading Charts Badges and Status Colors and Understanding Visual Priority and
Highlighted Metrics.

Exploring ecosystem highlights and solution coverage

Beyond promotions and trust signals, the homepage also introduces the wider
offering. In Sherkety ERP & Website Platform, this broader picture is often
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presented through ecosystem-style sections that summarize services, ERP
capabilities, business support areas, or connected solution categories. These sections
help you understand that the company does more than offer a single page or one
isolated product.

As you scroll, look for grouped content such as tiles, icon-based lists, feature cards, or
category blocks. These are usually designed to give you a quick scan of what is
included. Instead of explaining every detail, they show the range of support available
across business services and ERP-related needs.

Use these sections to answer practical questions like:

o Does the company offer both advisory services and software-related solutions?
» Are there multiple ERP app areas available to explore?

e Can | move from a broad homepage summary into a more detailed page?

This is especially useful for Prospective ERP Buyers. A homepage message may
promise business improvement, but the ecosystem section helps connect that promise
to actual solution areas such as accounting, sales, HR, purchasing, reporting, or
package-based offerings. It also helps visitors understand whether implementation,
support, or related business guidance are part of the overall offer.

[SCREENSHOT: Homepage ecosystem or solutions section with cards or icon grid]

When you see a card or tile that matches your interest, click through to continue your
research. These links may lead to service pages, ERP app pages, package pages, or
other detailed content. If you want to explore those deeper product paths, related
reading includes Browsing the ERP Apps Catalog, Discovering ERP Products and
Packages, and Finding Services Through Navigation and Service Menus.

Following visitor paths from homepage sections to service
and contact pages

The homepage is most useful when each section leads somewhere clear. In Sherkety
ERP & Website Platform, you can trace several common visitor paths by following
the buttons and links inside the hero, promotional sections, trust areas, and
ecosystem highlights.

Start with the hero section. The main action button usually sends you to a deeper
page tied to the homepage’s core message. Depending on the wording, that
destination may be a service page, an ERP-related page, or the contact page. If there
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is a second button, compare its label carefully. One button often supports research,
while the other supports direct inquiry.

Then test a promotional card or banner. These usually work in one of two ways:

1. Click the headline, card area, or featured button to open a page with more details
about that offer.

2. Click the contact-style button, if shown, to move toward a consultation or inquiry
path.

Next, check trust and ecosystem sections. These areas may include smaller links
such as Learn more, Explore, or another action label that opens a related detail
page. Trust sections may support nearby calls to action rather than acting as the main
destination themselves, while ecosystem sections often serve as gateways into
broader browsing.

A simple way to compare homepage actions is to watch what each label suggests:

Action style Typical visitor intent Likely destination

Learn more Research first Service, package, or ERP detail page
Book a consultation Speak with someone Contact or consultation path

Contact us Ask a question directly Contact page

Explore Browse categories Solution, service, or app page

[SCREENSHOT: Different homepage buttons leading to service pages and contact
options]

If you want more detail on public-page action patterns, see Using Public Calls to
Action and Conversion Paths and Contacting Sherkety Through Forms and Direct
Channels.

Checking whether homepage content supports both visitor
personas

A strong homepage should help different visitors find their route without confusion. In
Sherkety ERP & Website Platform, you can check this by reviewing the page from
two viewpoints: a Business Services Visitor and a Prospective ERP Buyer.

First, imagine you are looking for business services. You should be able to identify
service-related wording quickly from the hero and the next few homepage sections.
Promotional content should support that journey by pointing toward service
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categories, package pages, or direct contact options. You should not need to scroll
through unrelated ERP material before finding a clear next step.

Next, imagine you are evaluating ERP options. The homepage should show ERP-
specific language early enough to signal that this path is available. You should also
see supporting sections that explain solution coverage, ecosystem breadth, and trust
signals that matter to a software buyer. Credibility is especially important here
because ERP decisions usually involve more comparison and more hesitation before
contact.

As you review the page, ask these questions:

Can service-focused visitors quickly spot where to click next?

Can ERP-focused visitors find product-related messaging without digging?

Do promotional blocks support the same core message as the hero?

Do trust sections reduce hesitation instead of distracting from the main action?

Does each major section include a visible next step?

A homepage works best when promotions, proof points, and ecosystem messaging all
reinforce one value story instead of competing for attention. If one section pushes
visitors toward learning more, another should not interrupt that path with unrelated
messaging.

[SCREENSHOT: Homepage mid-page sections showing promaotion, trust, and
ecosystem flow]

This kind of review is helpful when comparing section order and visitor priorities. For
that broader perspective, continue with Understanding Homepage Section Flow and
Visitor Priorities.

Overview

Use this document when you want to understand how the homepage in Sherkety
ERP & Website Platform guides visitors from first impression to deeper action. The
focus here is not on editing content, but on reading the page the way a visitor would:
starting with the hero, then moving through promotional messages, trust-building
sections, ecosystem highlights, and the links that lead to service or contact pages.

This guide is especially useful if you are trying to answer questions like:

» Which homepage sections are meant to persuade first-time visitors?

o Where do promotional messages appear?
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o How does the homepage build trust before asking visitors to click?
o Which sections are most relevant to service buyers versus ERP buyers?

o What happens after a visitor clicks a homepage button?

You will look at the visible structure of the page and the different action patterns used
across it. That includes top-of-page calls to action, featured offer blocks, proof points,
and broader solution summaries. You will also compare whether the page supports
both major visitor groups described across the Sherkety ERP & Website Platform
website: people looking for business services and people researching ERP solutions.

This document fits best alongside other homepage reading guides. If you want to
understand the full browsing experience around it, see Browsing the Sherkety Public
Website and Understanding Public Page Layouts and Visitor Actions. If your main
interest is how the top section works, the next document in this sequence will take you
deeper into the opening message and its main buttons.

Prerequisites

You do not need admin access or editing permissions to follow this guide. It is written
for anyone browsing the public website in Sherkety ERP & Website Platform.

Before you begin, make sure you have:

¢ Access to the homepage of Sherkety ERP & Website Platform
e Enough time to scroll through the full page from top to bottom
» A browser window large enough to view homepage sections clearly

e The ability to open linked pages in the same tab or a new tab for comparison
It also helps if you are clear about which visitor viewpoint you want to test first:

e Business Services Visitor if you want to evaluate service discovery and contact
paths

e Prospective ERP Buyer if you want to evaluate ERP messaging, credibility, and
product exploration paths

As you review the homepage, pay attention to visible elements only:

e Headlines
e Supporting text
e Buttons and links

e Featured cards or banners
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o Trust-related content such as logos, badges, quotes, or metrics

e Section-to-section flow as you scroll

You do not need to inspect hidden settings or use any special tools. If the site is
available in more than one language and you want to compare wording, you may also
find Switching Languages While Browsing the Platform helpful.

The next step in this documentation set is Understanding the Homepage Hero and
Primary Actions.
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