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Opening the ERP Apps Catalog and Understanding What
You’re Seeing
When you open the ERP apps catalog in Sherkety ERP & Website Platform, start by

looking at the main results area in the center of the page. This is where module cards

appear in a grid or list, depending on the page layout. Each card is your first quick
view of an app, so it helps to scan the page before clicking anything. Near the top, you

will usually see a search bar for typing module names or business terms, along with
category navigation or filter controls that help you move between areas such as

Accounting, HR, Sales & CRM, Reporting, and related ERP offerings.

Each module card gives you a small set of buying signals. Look for the module name
first, then read the short description underneath. This summary often tells you whether

the app focuses on payroll, attendance, quotations, dashboards, inventory visibility, or

another business task. Also check the publisher or vendor name shown on the card.
That label helps you tell whether the listing appears to come from the main ERP

offering or from another provider. Branding cues such as a familiar publisher name, a
partner label, or consistent product styling can help you judge that quickly.

Pricing badges are another important clue. A card may show a direct price, or a label

such as Free, Paid, or a sales-contact style prompt. If ratings or review indicators are
visible, use them as a quick trust signal, but do not rely on them alone.

Some parts of the page may highlight selected or featured modules. These highlighted

areas are useful for discovery, but they are not the full marketplace. To evaluate
options properly, move into the full catalog results and compare several cards side by

side.

[SCREENSHOT: ERP apps catalog showing search bar, category filters, and module
cards with title, publisher, and pricing badge]

Narrowing the Catalog to Modules That Match Your Needs
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Once you understand the catalog layout, use the search and filter tools to reduce the

list to modules that fit your business. In Sherkety ERP & Website Platform, the fastest
starting point is the search bar at the top of the apps catalog. Type a business function

such as “payroll,” “inventory,” “CRM,” “reporting,” or “purchasing.” You can also search
by a module name if you already know it. Results are usually based on the app title

and the short summary shown on each card, so try a few related terms if your first

search returns too many or too few matches.

Category selectors help when you want to stay within one business area. For

example, choose HR if you are comparing employee and attendance tools, or Sales &

CRM if you want lead management and quotation features. If the page shows
additional marketplace filters, use them to narrow results by pricing style, popularity,

ratings, or newer listings. These controls are especially helpful when the catalog
contains many similar apps.

As you refine the results, compare cards carefully before opening a detail page. Focus

on:

The app title

The short description

The publisher or vendor name

Any visible rating or review count

Pricing labels or badges

Compatibility or version notes if shown on the card

If sorting is available, try more than one view. A popularity sort can show widely used

options, while a newest sort can surface recently added listings. A pricing-related filter
can also save time if you only want modules with visible pricing or only want to avoid

quote-only listings.

This stage is about reducing noise. You are not making a final decision yet. You are
building a smaller, more relevant set of modules to inspect in detail.

[SCREENSHOT: Filtered ERP apps catalog with category selected and narrowed

search results]

Comparing Pricing Signals Before Opening a Module

Before you spend time reading a full module page, use the pricing information on the
catalog card as an early screening step. In Sherkety ERP & Website Platform, some
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listings may show a clear price directly on the card, while others only give a pricing

signal. Both are useful, but they mean different things.

A visible price is the strongest signal because it tells you the vendor is being direct

about cost. If you see a number, check whether the card also mentions how that price

works. Sometimes a listing may indicate that pricing is tied to a subscription, a
recurring plan, or another purchase model. If the card shows Free, that usually means

there is no separate module charge shown in the catalog preview, though you should
still confirm whether the app depends on a broader ERP package or another paid

module.

Softer pricing signals need more caution. Labels such as Paid, Contact Sales, or
Request Quote tell you the module is not fully priced in the catalog. That does not

make it a bad option, but it does mean you will need a follow-up conversation before

you can compare it fairly with other listings.

When pricing details appear, look for clues such as:

A direct amount versus no amount

One-time purchase wording versus recurring billing wording

Per-user or per-company language

Trial or demo availability

Contact-required purchase steps

Use these signals to decide whether a listing deserves more attention. For example, if

your team needs quick budget comparison, prioritize modules with transparent pricing.
If the feature fit looks strong but pricing is hidden, keep the module in consideration

only if you are willing to contact the vendor.

This quick pricing check helps you avoid opening every listing and gives you a more
focused shortlist from the start.

Reviewing the Module Detail Page Before You Contact
Anyone
When a module looks promising, open its detail page and read it fully before using

any contact button. In Sherkety ERP & Website Platform, the detail page gives a

much clearer picture than the catalog card. Start at the top with the full module title
and the longer description. This section usually explains the business problem the

module solves and may list the main workflows it supports. Read this carefully to
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confirm that the app actually matches your use case, rather than just sharing a similar

keyword.

Next, move through the feature list, screenshots, and any preview or demo media.

Screenshots are especially useful because they show whether the module covers the

tasks you care about, such as employee records, quotations, dashboards, stock
visibility, or approval flows. If the screenshots look too generic or do not match the

written description, treat that as a sign to ask more questions.

The publisher or vendor section deserves close attention. Look for the company name
and any trust signals shown nearby, such as ratings, review counts, or partner-related

labels. This area helps you understand who owns support and who you would be
dealing with after purchase.

Then check the compatibility details. If the page shows ERP version, edition,

deployment style, or required companion apps, review those items before going
further. A module can look perfect on features but still be a poor fit if it depends on

another app or does not match your environment.

Finally, inspect the pricing area on the detail page. This section may show stronger
information than the catalog card, including a clearer billing model, trial availability,

exact price, or a contact-required purchase flow.

[SCREENSHOT: Module detail page showing title, screenshots, vendor section,
compatibility details, and pricing area]

Evaluating Whether a Module Is Worth Shortlisting

After reviewing the detail page, decide whether the module deserves a place on your

shortlist. In Sherkety ERP & Website Platform, the best way to do this is to compare
what the page actually shows against the buying criteria you already have. If you

came from Choosing Between Business Services and ERP Products, use the same
business needs you identified there and test them against the module’s description,

screenshots, and pricing details.

Start with feature fit. Read the description blocks and supported workflow sections
closely. Ask whether the module clearly supports the tasks your team needs now, not

just possible future needs. Screenshots can help confirm whether the app is practical

for daily use or whether the page is relying on broad marketing language.

Then look for implementation clues. Some detail pages hint at setup effort through

compatibility notes, required companion apps, or wording that suggests configuration
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work. If a module appears to depend on other ERP apps, include that in your

evaluation because the real cost and rollout effort may be higher than the visible price
suggests.

Trust and maturity matter too. If the page shows ratings, review counts, update history,

or signs of active vendor involvement, use those details to judge whether the app is
maintained. A strong feature list with weak trust signals should not automatically be

rejected, but it should be treated more carefully.

A module usually belongs on your shortlist when it meets most of these checks:

The feature set matches your business need

Pricing is clear enough to compare, or easy to clarify

Compatibility details do not raise concerns

The vendor identity is visible and credible

The page gives enough confidence to justify a follow-up conversation

Shortlisting is not a purchase decision. It is your way of identifying which modules are

worth deeper comparison.

Sending an Inquiry or Requesting More Information

If the detail page still looks promising but you need more clarity, use the inquiry action
on the page. In Sherkety ERP & Website Platform, this may appear as a button such

as Contact Vendor, Request Quote, Ask a Question, or a similar call to action.

Click that button from the module detail page rather than leaving the page and trying
to contact someone later. Doing it immediately helps keep your questions tied to the

exact listing you are reviewing.

The inquiry form typically asks for your contact details and a message. Complete the
visible fields carefully so the vendor can respond with useful information. Focus your

message on the points that affect your buying decision most.

Field What to enter

Name Your name

Company Your business name

Email The email address you want replies sent to

Phone Your phone number if the form asks for it

Message Your questions about pricing, setup, compatibility, or scope
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In the message box, be specific. Ask whether pricing is fixed or quote-based, whether

billing is recurring or one-time, whether the module is priced per user or per company,
and whether any companion modules are required. If compatibility is unclear, mention

your ERP environment and ask the vendor to confirm fit.

After you submit the form, look for the confirmation message on screen. The request
may be routed to the module publisher for follow-up, or you may receive a response

by email. Before leaving the page, note three things for your own comparison list:

The module name

The vendor name

The pricing status shown on the page

That makes it much easier to compare shortlisted options later.

Common Issues When Evaluating Listings and How to
Handle Them

While comparing modules in Sherkety ERP & Website Platform, you may run into
listings that look useful but leave important questions unanswered. The most common

issue is vague pricing. If the pricing area only suggests that the module is paid, or
asks you to contact sales without giving a structure, use the inquiry button and ask

direct questions. Request confirmation on whether the price is fixed, recurring, per

user, per company, or fully quote-based. That single step can save a lot of time.

Another common issue is a mismatch between the catalog card and the detail page.

For example, the card may suggest one pricing signal while the detail page gives a

different one, or the short summary may sound broader than the full description. In
those cases, treat the detail page as the stronger source because it usually contains

the fuller listing information. If the difference affects your decision, mention the
mismatch in your inquiry so the vendor can clarify it.

Trust can also be unclear. A module may have a strong feature list but weak

supporting signals. If you do not see much evidence of reviews, ratings, recent
updates, or clear vendor identity, slow down before shortlisting it. Check whether the

publisher name is clearly shown and whether the page provides enough detail to
suggest active ownership.

Compatibility uncertainty is another warning sign. If you cannot tell whether the

module fits your ERP version, edition, or setup, do not guess. Review the compatibility
section again and include your environment details in the inquiry form.
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When a listing is unclear, use this order:

1. Re-read the detail page.

2. Compare the pricing and compatibility sections.

3. Check the vendor information and trust signals.

4. Send a focused inquiry if anything important is still missing.

Overview
Evaluating ERP modules in Sherkety ERP & Website Platform works best when you

move in a simple sequence: browse the catalog, narrow the results, compare pricing

signals, open the detail page, and then decide whether the module is worth
shortlisting. The catalog helps you scan quickly, but the detail page is where you

confirm whether a module is truly relevant. Use the card view for early filtering and the
full page for serious evaluation.

As you compare listings, pay attention to the same buyer-facing signals every time:

Module name and summary

Category fit

Vendor or publisher identity

Pricing visibility

Ratings or review indicators

Compatibility details

Inquiry options

This repeatable approach makes it easier to compare HR, Accounting, Sales & CRM,

Reporting, and other ERP offerings without getting distracted by marketing language
alone. If you need broader context on where these modules sit within Sherkety ERP &

Website Platform, revisit Browsing the ERP Apps Catalog, Using ERP System

Landing Pages to Evaluate Offerings, and Exploring ERP App Categories and Module
Entry Points.

When you are ready to move beyond individual module pages and understand how

discovery paths connect to package-level decisions, continue with Understanding
ERP Discovery Options and Package Entry Points.
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