SHERKETY BYTES ALIGN

Discovering Business Services From Service
Pages

Browsing Service Pages to See What Each Business Service
Offers

When you open a business service page in Sherkety ERP & Website Platform, start
at the top of the page and read the first visible section before scrolling. This area
usually gives you the fastest summary of what the service is for and what action you
can take next.

1. Look at the service title first. This tells you the main offering immediately, such as
accounting support, company registration help, or another business service.

2. Read the short description under the title. This usually explains the service in a
few lines so you can tell whether it matches your current need.

3. Check the hero banner or top page section. This area often combines the
headline, supporting text, and a clear action button in one place.

4. Find the main call-to-action button. On service pages, this is often the quickest
path to move forward if the page already looks relevant. You may see actions such
as asking for more information, requesting a quote, or starting a conversation.

5. Use the page navigation around the service content to move to related offerings.
Depending on the page, this may appear as service cards, a services section,
or links in the main navigation.

These first page elements help you answer a few basic questions right away:

e What is this service?
e Who is it meant for?
 Is there a clear next step?

o Are there related services worth checking before deciding?

If you already reviewed comparison-style content in Using Comparison Sections to
Evaluate Offerings, this page is where you confirm the details behind those
comparisons. Service pages give you a more focused view, with one offering
explained in full rather than several options shown side by side.
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[SCREENSHOT: top section of a service page showing the service title, short
description, hero area, and main action button]

Reviewing Service Details to Understand Fit

After the top section, scroll through the main content and read the service details
carefully. This is where Sherkety ERP & Website Platform helps you decide whether
the service actually fits your business, not just whether the headline sounds
appealing.

1. Read the full service description to understand the purpose of the offering. Look

for wording that explains the business problem being addressed.

2. Review the scope of work if it is shown. This section helps you see what the
service covers and what is included in the engagement.

3. Check any listed deliverables. These are especially useful because they show
what you can expect to receive, not just general promises.

4. Scan for pricing blocks or package tiers. If the page includes multiple packages,
compare what changes from one option to the next.

5. Look for details about turnaround time or support options. These help you
judge whether the service matches your timeline and the level of help you expect.

6. Read any feature lists, benefit sections, or industry-specific examples. These
sections often show whether the service is aimed at startups, growing businesses,
or more established companies.

Trust signals matter here too. As you move down the page, look for:

Testimonials

Client logos

Certifications

Case study links

FAQ sections

These elements help you judge credibility and reduce uncertainty before you contact
the business. A strong service page usually combines practical details with proof that
the offering has worked for similar businesses.

If a page gives you clear deliverables, visible package differences, and examples of
who the service is for, you can usually decide whether it belongs on your shortlist
without needing to contact anyone yet.
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[SCREENSHOT: middle section of a service page showing service details, package or
pricing content, and trust indicators]

Comparing Multiple Services Across the Site

When more than one service seems relevant, compare them in a consistent way
instead of relying on memory. Sherkety ERP & Website Platform makes this easier
by using repeated page patterns across service pages, so you can move between
listings and detail pages without starting over each time.

1. Start from a services listing page, the Services menu, or a group of service
cards on a page you are already viewing.

2. Open one service page and note the main points: service goal, package names,
included features, and next-step button.

3. Return to the listing or open another service in a new tab so you can compare the
same sections across pages.

4. Check whether each page uses similar blocks such as pricing sections, package
tiers, feature lists, or benefit summaries.

5. Compare who each service is written for. Look for wording that suggests a fit for
startups, small businesses, growing teams, or established companies.

6. Watch for links to related services, recommended add-ons, or comparison-style
content that helps narrow your choice.

A simple comparison approach is to focus on the same questions for every page:

o What problem does this service solve?

What is included?

Who is it designed for?

Is pricing or package structure shown?

What action does the page want you to take?

This is especially helpful when two services sound similar at first glance. One page
may focus on setup or registration work, while another may focus on ongoing support.
Another may be positioned as a broader business service, while a different page is
aimed at a specific operational need.

If you need a side-by-side mindset before diving into full service pages, revisit Using
Comparison Sections to Evaluate Offerings. Then return to the individual service
pages to confirm the details behind the options you are considering.
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[SCREENSHOT: service listing area with multiple service cards leading to separate
detail pages]

Using Calls to Action to Request More Information

Once a service page looks promising, use the visible action buttons instead of
searching elsewhere on the site. In Sherkety ERP & Website Platform, service
pages are designed to move you from reading into asking, booking, or requesting
details.

1. Find the main action button near the top of the page or repeated lower down the
page.
2. Choose the action that matches your stage of decision-making:
o Contact Us if you want a general conversation
o Request a Quote if you want pricing based on your needs
o Book a Consultation if you want to discuss fit before deciding

o Get Started if you are ready to move forward

3. Open the form or contact flow that appears after you click.

4. Fill in the requested details as clearly as possible so the team can respond with
the right information.

5. Submit the form and watch for an on-screen confirmation message.

Service inquiry forms commonly ask for details like these:

Field Why it matters

Company name Identifies your business

Business need Explains what you want help with
Budget Helps match you to a suitable option
Timeline Shows how urgent the request is
Contact details Lets the team reply to you

Use these actions even if you are not fully ready to choose. A Request a Quote
button is useful when pricing is not listed. A Book a Consultation option is useful
when two services seem close and you need help understanding the difference. A
Contact Us button works well when your situation does not fit neatly into one package
shown on the page.
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The best time to use a call to action is when you understand the service well enough
to ask focused questions, but still need confirmation on fit, scope, or pricing.

[SCREENSHOT: service page call-to-action area with buttons such as Contact Us,
Request a Quote, Book a Consultation, or Get Started]

Choosing the Right Service for Your Business Need

A good choice comes from matching the page content to your actual business
situation. In Sherkety ERP & Website Platform, service pages often give enough
information to sort options by need, budget, and urgency if you read them with a
decision in mind.

1. Start with the problem being solved. Choose the page that clearly describes the
issue your business is trying to fix or improve.

2. Check the expected outcome. Look for wording that explains what result you
should get, such as setup support, compliance help, ongoing assistance, or
operational improvement.

3. Review the budget range if package pricing or pricing sections are shown.
Eliminate options that clearly sit outside what you are prepared to spend.

4. Consider urgency. If the page mentions timing, turnaround, or support availability,
use that to decide whether the service matches your deadline.

5. ldentify the service type:
o Broad advisory services usually focus on guidance, planning, or expert
direction

o One-time project services usually center on a defined task with a clear end
point
o Ongoing support services usually describe recurring help, continued

management, or long-term assistance

6. Check whether the page appears written for your business stage, such as startup,
growing company, or established business.

Shortlist the services that do three things clearly:

o State what is included
o Explain the outcome

e Show the next step
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Be careful with pages that use strong marketing language but do not explain
deliverables, process, or fit. A useful service page should help you understand what
will happen after you click the action button, not just persuade you to click it.

If two pages still look equally suitable, keep both on your shortlist and use their action
buttons to ask which option better matches your business size, timeline, or support
needs.

Handling Common Issues When a Service Page Does Not
Answer Your Questions

Sometimes a service page gives you a strong introduction but leaves out a detail you
need to make a decision. When that happens in Sherkety ERP & Website Platform,
use the page structure and site navigation to fill the gap instead of guessing.

1. If pricing is not listed, click Request a Quote or Contact Us and ask specifically
about package options, scope, and what affects the final price.

2. If two services seem similar, open both pages and compare their deliverables,
target audience, and support style. Focus on what each page says you will
receive, not just the headline.

3. If a service sounds relevant but feels vague, scroll further for an FAQ, case
study, testimonial, or consultation option. These sections often clarify how the
service works in practice.

4. If you cannot find the right page, go back to the main navigation, open the
Services area again, and browse by category or related links.

5. If you are still unsure, use the visible contact action on the nearest relevant page
and describe your business need directly.

A practical way to handle uncertainty is to ask targeted questions. For example,
instead of asking whether a service is “right,” ask whether it includes the deliverables,
support level, or timeline you need. That usually leads to a clearer response.

You can also use nearby page elements to continue your search:

Related services

Category links

Comparison sections

Contact forms

Consultation booking options
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When a page is missing a detail, that does not always mean the service is unsuitable.
It often means you have reached the point where a quote request or consultation is
the next useful step.

Overview

This document focuses on how to use business service pages in Sherkety ERP &
Website Platform as decision-making tools, not just as promotional pages. The main
goal is to help you move from browsing to a confident shortlist by reading the right
parts of each page in the right order.

The most useful pattern is simple:

1. Start with the top section of the service page.

2. Read the service description and included details.

3. Compare similar services using repeated page sections.
4. Use the action button that matches your decision stage.

5. Shortlist the services that clearly explain outcomes, scope, and next steps.

As you browse, pay closest attention to visible page elements such as the service
title, short description, hero section, pricing or package blocks, feature lists,
benefit sections, trust signals, and call-to-action buttons. These are the parts of
the page that help you decide whether to keep reading, compare another option, or
request more information.

This guide builds on Using Comparison Sections to Evaluate Offerings, where you
looked at grouped comparisons. Here, the focus shifts to individual service pages and
how they help you judge fit in more detail.

If you want to continue from browsing into a more deliberate decision process, the
next document is Understanding Service Comparison and Selection Journeys. That

guide connects page-level browsing with a fuller service selection path across the site.

Prerequisites

Before using this guide, make sure you are ready to browse public-facing service
content in Sherkety ERP & Website Platform.
e Open the public website in your browser.

e Be able to access service-related pages from the main navigation, service cards,
or internal links.
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e Have a basic idea of the business need you are trying to solve, such as
registration support, accounting help, or another business service.

o Be prepared to compare more than one page if several services appear relevant.

« If needed, switch to your preferred language before you begin browsing. For
language help, see Switching Languages While Browsing the Platform.

e If you want more context on how to reach service pages in the first place, see
Finding Services Through Navigation and Service Menus.

It also helps to know what kind of answer you are looking for before you open a page:

e A quick overview of what the service does
o Package or pricing information
o Proof that the service fits your business type

o Away to ask questions or request a quote

You do not need an account or admin access to follow the steps in this guide. This is a
public browsing workflow focused on reading service pages, comparing options, and
using visible inquiry actions when you need more detail.
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