SHERKETY BYTES ALIGN

Comparing Website and ERP Offers for
Business Needs

Identifying Whether You Need a Website Service, an ERP
Product, or Both

When you browse Sherkety ERP & Website Platform, you may arrive from two very
different needs. One path is for a Business Services Visitor who is looking for help
with a public-facing website, service presentation, lead capture, or launch support.
The other path is for a Prospective ERP Buyer who is exploring business software
such as Accounting, Sales & CRM, HR, Purchasing, or Reporting. This page helps
you compare both paths without mixing them up.

As you review offers, group them into three categories:

» Website services only for customer-facing pages and online presence
e ERP products only for internal business operations and team workflows

o Combined website + ERP packages for businesses that need both public
visibility and internal process management

Use a simple decision lens while comparing pages, pricing blocks, feature sections,
and call-to-action buttons like Request Demo, Start Trial, or contact options:
e Business goals: Are you trying to attract customers, manage operations, or both?

e Operational complexity: Do you only need pages and forms, or do you need
structured records, approvals, and reporting?

+ Implementation ownership: Are you buying a delivered website project, an ERP
rollout, or a package that includes setup across both?

e Ongoing support: Will you mainly need content updates, or will your team need
training, configuration, and process support?

Before comparing offers, gather a few basics from your business:

e How you currently receive inquiries or sales leads
 Where work breaks down after a customer contacts you

» Whether you need a marketing site, an internal work tool, or both
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» Which teams will use the result every day

If you need a refresher on the discovery routes that bring you to these choices, see
Understanding ERP Discovery Options and Package Entry Points.

[SCREENSHOT: Public website page showing service-focused navigation and ERP
module entry points side by side]

Comparing What a Website Service Solves Versus What an
ERP Product Solves

A website service in Sherkety ERP & Website Platform is aimed at what your
customers and visitors see. These offers usually help you present your business
clearly and turn interest into inquiries. When you review service pages, look for
outcomes such as:

Clear pages describing your services or packages

Better brand presentation and trust-building content

Contact or inquiry forms that collect leads

Search-friendly page structure and content updates

A smoother visitor journey from homepage to action buttons

This path is strongest when your main problem is visibility, credibility, or lead
generation. A website helps people find you, understand what you offer, and contact
you.

An ERP product solves a different kind of problem. In Sherkety ERP & Website
Platform, ERP pages focus on how your team works after interest turns into real
business activity. Module pages such as Accounting, Sales & CRM, HR,
Purchasing, and Reporting point to outcomes like:

Managing customers and sales activity

Tracking quotations, orders, and follow-up

Handling invoicing and finance-related records

Organizing purchasing and stock-related work

Giving teams dashboards, reports, and shared visibility
The day-to-day difference is important:

o Website offers support public interactions from visitors and prospects

+ ERP offers support logged-in staff users handling internal work
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A website alone usually stops being enough when your business needs more than
incoming inquiries. If your team is losing track of leads, re-entering order details,
struggling with invoicing, or working from scattered spreadsheets, that is the handoff
point where ERP becomes necessary. The public website may still matter, but the real
gap is now inside your business operations.

For a broader comparison between these two offer types, see Comparing Website
and ERP Offerings.

Reviewing the Offer Signals That Indicate the Best Fit

The fastest way to judge fit is to watch the language used on each page. Sherkety
ERP & Website Platform gives clear clues through section headings, feature lists,
pricing language, and action buttons.

Signals that usually point to a website-service offer include wording around:

e Design

» Pages

e Content updates
e SEO

e Lead capture

e Launch

e Service presentation and visitor experience

If a page focuses on how your business will look online, how many pages are
included, how visitors contact you, or how quickly a site can go live, you are likely
reviewing a website-service offer.

Signals that usually point to an ERP-product offer include wording around:

e Modules

e Users

o Workflows

e Permissions
e Automation
 Integrations

» Data migration

e Team productivity and reporting
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If the page talks about departments, records, approvals, dashboards, or process
control, it is aimed at internal operations rather than public marketing.

A combined package usually blends both sets of signals. Watch for messaging that
connects customer-facing delivery with internal setup, such as:

e One project covering both website launch and ERP rollout
» Website inquiries feeding into customer or sales records
o Shared implementation planning across public pages and internal teams

e Ongoing support that includes both content and operational setup
Pricing language also changes by offer type:

o Website services often read like project scope, page count, or launch-focused
delivery

o ERP offers often read like implementation, module selection, user access, or
ongoing subscription-style value

o Combined packages often position the offer as a business transformation
package rather than a single website or single module purchase

When you compare pricing cards or package descriptions, do not stop at the headline.
Read the labels around what is included and what kind of work the offer is actually
promising.

[SCREENSHOT: Comparison of a website-focused offer section and an ERP module-
focused offer section with different messaging cues]

Matching Your Business Situation to the Right Offering Path

Start with the problem that feels most urgent in your business. In Sherkety ERP &
Website Platform, the right path becomes clearer when you match the offer to the pain
point rather than to the most attractive page design or package title.

Choose website services when your main gap is external. Common signs include:

You need a stronger online presence

Prospects do not understand your services clearly

You rely on word of mouth and need better lead capture

Your current site does not support inquiries or trust-building
Choose ERP products when your main gap is internal. Common signs include:

o Sales follow-up is inconsistent
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Orders are hard to track

Finance records are disconnected

Teams work in separate files or tools

Reporting takes too much manual effort
Also check who will use the result every day:

« If the main users are visitors, prospects, and customers, the need leans toward
website work

 If the main users are sales, operations, finance, HR, or warehouse teams, the
need leans toward ERP adoption

Some businesses need a phased path. That can mean:

e Launching a website first, then adding ERP later
» Starting with one ERP area such as Sales & CRM or Accounting

e Implementing both together to avoid duplicate setup and repeated planning

A combined path is usually the best fit when the website should do more than act as a
brochure. If website inquiries need to connect directly to customer handling, sales
follow-up, or downstream operational work, a combined offer deserves closer review.

For more help comparing package routes before you decide, see Comparing Website
and ERP Package Options and Choosing Between Business Services and ERP
Products.

Evaluating Combined Package Messaging Without
Overbuying

A combined offer can be valuable, but only if the page clearly separates what you are
actually buying. In Sherkety ERP & Website Platform, the best combined package
messaging makes each part visible instead of hiding everything under one broad
label.

When you review a combined offer, make sure you can distinguish between:
o Website deliverables such as public pages, content structure, forms, and launch

work

 ERP modules or process areas such as Accounting, Sales & CRM, HR,
Purchasing, or Reporting

o Implementation services such as setup, configuration, onboarding, or rollout
support
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e Ongoing support terms such as updates, maintenance, or post-launch help

Be careful with vague bundle language. A package may sound complete while leaving
important items unclear. Slow down if you cannot tell whether the offer separately
describes:

¢ \Website maintenance

ERP setup or configuration

Team training

Data preparation or migration

Support after launch

A combined package creates real value when the connection between both sides is
meaningful. Good examples include a website that captures leads and supports a
clear handoff into customer records, sales activity, or later operational workflows. In
that case, one coordinated project can reduce repeated setup work and keep your
public and internal processes aligned.

Separate purchases may be safer when your needs are still narrow. If you only need a
marketing site right now, or if your team is not ready for process changes inside the
business, a combined package may add cost and complexity too early. The same is
true if the website and ERP parts are described unevenly, with one side detailed and
the other side left generic.

Use the package page as a scope-reading exercise, not just a pricing comparison.

Avoiding Common Comparison Mistakes When Choosing an
Offer

One of the most common mistakes is treating a website redesign as the answer to
an operations problem. If your real issue is missed orders, weak inventory control,
invoicing delays, or poor reporting, a better homepage or refreshed service page will
not fix the daily workflow behind the scenes. In Sherkety ERP & Website Platform,
that is usually a sign to spend more time on ERP module pages instead of only
reviewing website-service offers.

The opposite mistake also happens. Some buyers assume an ERP product removes
the need for a customer-facing website. It does not. If your business still needs public
pages, service explanations, trust content, inquiry forms, or clear brand presentation,
you still need to evaluate the website side of the offer. Internal process control and
public visibility solve different problems.
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Another mistake is choosing a combined package only because it feels convenient.

Before you decide, confirm who is responsible for:

Implementation planning
Setup work

Training

Ongoing support

Future content changes

Future process changes

Convenience without clear ownership often leads to confusion later.

You should also avoid comparing offers by headline price alone. Two offers may look

similar until you check what is actually covered. Compare:

Scope boundaries

Which teams are affected

How much rollout effort is needed
Whether support continues after launch

Whether the offer is mainly project delivery, operational setup, or both

If you are unsure whether you are comparing entry points correctly, revisit Evaluating

ERP Modules From Catalog to Detail Pages so you can separate module evaluation

from service-package evaluation.

[SCREENSHOT: Offer comparison notes showing website scope, ERP scope,

support, and ownership as separate columns]

Overview

Use this page in Sherkety ERP & Website Platform when you are deciding between

three buying paths: website services, ERP products, or a combined website +

ERP package. The goal is not to rank one option above another. The goal is to match

the offer to the business problem you actually need to solve.

At a high level, the comparison works like this:

» Website services are best when you need public pages, stronger presentation,

lead capture, and a better online customer journey

e ERP products are best when you need internal control over sales, finance,

people, purchasing, or reporting
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 Combined packages are best when customer-facing activity and internal
workflows need to be planned together

As you move through Sherkety ERP & Website Platform, you will usually see these
paths through different page types:

e Public service pages and package messaging for website-related needs
e ERP landing pages and app pages for software-related needs

e Shared calls to action such as Request Demo, Start Trial, or contact options that
help you continue the conversation

This guide is most useful when you already understand the entry points described in
Understanding ERP Discovery Options and Package Entry Points and want to make a
practical comparison based on fit, scope, and business impact.

Keep your attention on four comparison anchors:

What problem the offer solves

Who will use it every day

What kind of setup or rollout it requires

What support you will still need after launch

If you use those anchors while reading page sections, package descriptions, and
module summaries, it becomes much easier to tell whether you need a customer-
facing website project, an internal ERP rollout, or a coordinated package that covers
both.

Prerequisites

Before comparing offers in Sherkety ERP & Website Platform, gather enough
business context to judge fit properly. You do not need technical knowledge, but you
do need a clear picture of what is currently missing in your business.

Prepare these basics first:

A short list of your immediate business goals

Notes on where your current process breaks down

A view of who will use the result every day

A rough idea of whether you need public visibility, internal workflow control, or both

It helps to answer questions like these before you start reading package pages and
module pages:
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Are you mainly trying to attract more inquiries?

Do prospects need clearer service information on public pages?

Is your team struggling with customer follow-up, invoicing, purchasing, or
reporting?

Do you need a website that only captures leads, or one that supports a broader

business process?

Are you ready for internal process change, or do you need to improve your public
presence first?

You should also be familiar with the main discovery areas inside Sherkety ERP &
Website Platform:

Public website pages for business services
ERP landing pages such as ERP System

ERP app pages such as Accounting, Sales & CRM, HR, Purchasing, and
Reporting

Package and comparison sections that help you weigh options side by side

If you have not reviewed those areas yet, these documents will help before you

compare offers in detalil:

From here, the next useful step is Moving From ERP Discovery to Module Evaluation.

Using ERP System Landing Pages to Evaluate Offerings
Exploring ERP App Categories and Module Entry Points
Comparing Website and ERP Package Options
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