ATLORIA

Validating Audience Specific Release Views

Preparing a release with audience-targeted content

Before you start validating audience-specific release views in Atloria, make sure the
release already includes the audience targeting you expect to test. This means the
release should already contain pages, sections, or messaging that differ by audience,
along with any default content shown when no audience-specific rule applies. If you
still need to confirm the release is ready for this stage, use Validating Audience
Specific Publishing Before Launch first.

Gather the audience list you plan to review. In practice, this usually means noting the
exact audience names used inside Atloria and the public-facing labels or route names
that readers will see when they open the published documentation. Keep these

names side by side while you test so you can quickly spot when a route is showing the
wrong release view.

You should also confirm that you can reach the three places used during validation:

« the release preview for the version you are checking
¢ the audience settings area where audience definitions are listed

« the public documentation view or public audience route for each audience

If any of those areas are unavailable, your review will be incomplete because you will
not be able to compare preview and published output.

Before opening routes one by one, write down the expected result for each audience.
Include what should stay the same across all audiences and what should change,
such as a different release title, a targeted callout, or audience-specific links. This
gives you a simple pass/fail reference during review instead of relying on memory.

[SCREENSHOT: release preview open beside a list of audience names and expected
outcomes]

Checking audience definitions before reviewing the release
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Open the audience settings used for the project or organization and review each
audience entry carefully before you inspect the release itself. At this stage, you are not
checking page content yet. You are confirming that the audience list Atloria will use
during publishing matches the release plan you approved earlier in the workflow.

For each audience, verify the exact audience name shown in Atloria. If your team uses
a different public label in published documentation, note that too so you can match the
internal audience to the correct public route during testing. Small naming differences
are easy to miss and often lead to reviewing the wrong route.

As you move through the audience list, check whether the audience is clearly
intended for the release you are validating. Look for any audience entries that appear
duplicated, outdated, or too broad. If two audiences seem to describe the same group,
or if one audience is missing entirely, the release may show the wrong content to
readers.

Focus on these checks:

the audience name matches the release plan

the audience is active and available for current use

the audience is the one referenced by the targeted release content

the audience can be tied to a public route or public audience view you can test

This is also the right time to identify overlap problems. If one audience could
reasonably match the same readers as another, compare their intended purpose
before moving on. Audience-specific validation works best when each route maps
cleanly to one expected release view.

Create a simple review note with the audience name and the public route you expect
to open for it. That note becomes your checklist for the next stage.

[SCREENSHOT: audience settings screen showing multiple audience entries ready
for review]

Reviewing the public audience routes for the release

Once the audience definitions are confirmed, open each public audience route tied to
the release and review what a reader would actually see. Work through the routes one
at a time so you can compare them against your audience checklist instead of jumping
between pages.

1. Open the public documentation view for the first audience route.
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2. Confirm the page loads correctly and does not show an access problem, missing
page, or unrelated content.

3. Check the audience label or route context shown on the page and make sure it
matches the audience you intended to test.

4. Review the release content on that route, including the title, body content, callouts,

and links.

5. Repeat the same check for every remaining audience route.

As you compare routes, pay attention to what should remain unchanged and what
should vary. Shared release information should stay consistent across audiences.
Only the audience-targeted parts should change. For example, if all audiences should
see the same release date and navigation, those elements should remain identical. If
one audience should see a special onboarding note or a different linked resource, that
difference should appear only on the matching route.

You should also confirm that restricted messaging does not appear on routes meant
for other audiences. If a route intended for one audience shows content approved for
another, stop and note the mismatch immediately. That usually points back to the
audience setup or the release targeting itself.

A side-by-side review is helpful here.

[SCREENSHOT: two public audience routes open side by side showing shared
content and different targeted sections]

Comparing what each audience sees in preview and
published views

After checking the public routes, compare them with the release preview in Atloria.
This step helps you catch cases where the preview looks correct but the published
audience route does not, or where the published route is current but the preview still
reflects older release choices.

1. Open the release preview for the version you are validating.

2. Select or view the audience-specific version you want to inspect.
3. Compare that preview with the matching public audience route.
4. Note every difference, even if it seems minor.

5. Repeat for each audience and for the default, non-targeted view.

Look closely at the parts of the release most likely to vary by audience:
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 release title or heading
e introductory text

e body sections

e callouts or notices

* linked resources

» audience-specific navigation cues

If Atloria uses a default release view when no audience applies, verify that default
view separately. You want to know exactly what an unmatched visitor sees. In some
cases, the correct result is the standard public release content. In other cases,
targeted content should simply not appear. Do not assume the fallback is correct just
because audience routes look right.

A simple comparison table can help reviewers sign off without rechecking every
screen from scratch:

Audience Preview result Public route result Expected outcome Status
Audience 1 Matches targeted Matches targeted Targeted version Pass
content content visible
Audience 2 Missing callout Callout visible Targeted version Review
visible
Default Standard release Standard release No targeted content Pass
view content content

[SCREENSHOT: release preview next to the matching published audience route]

Confirming the final release outcome for every audience

When preview and published views have both been checked, run one final pass for
every audience. This is the point where you confirm the release is ready to stand as
the approved public result, not just a draft that looked correct during earlier review.

1. Start with your audience checklist and open the release preview for the first
audience.
2. Confirm the preview matches the approved audience-specific result.

3. Open the corresponding public audience route and confirm it shows the same
release outcome.

4. Mark that audience as passed only when both views match your expected result.
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5. Repeat for each audience, then test the default public view with no audience-
specific targeting applied.

Be strict about what counts as a pass. The audience should only be marked complete
when the displayed content matches the approved audience definition and the
expected release outcome you documented earlier. If the title is correct but the links
are wrong, or if the public route loads but shows default content instead of targeted
content, leave it in review status until the mismatch is resolved.

For audit or editorial sign-off, capture evidence as you go. Screenshots are especially
useful when multiple reviewers need to confirm the same release behavior later.

Capture:

« the release preview for each audience
 the matching public audience route
o the default public view

e any mismatch that required correction before approval

[SCREENSHOT: reviewer checklist with pass marks beside each audience and saved
screenshots for evidence]

Fixing mismatched audience views and route problems

If a route or release view does not match expectations, work backward from what you
can see in Atloria. Most issues become clear when you compare the audience
definition, the release preview, and the public route in that order.

When a public audience route shows the wrong release variant, first return to the
audience settings and confirm you are testing the correct audience name and route.
Then review the targeted release content to make sure it was assigned to the
intended audience. A route that displays the wrong variant often traces back to the
wrong audience being used during setup.

If a public route does not load, opens the wrong page, or shows content unrelated to
the release, verify that you are testing the correct published route for the current
environment. Also confirm the release is actually published and not only available in
preview. A route problem is different from a content problem, so separate those two
checks.

When the preview is correct but the published route is different, the most likely cause
is that the latest release changes are not yet reflected in the public view. Reopen the
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release, confirm the latest approved content is the version that was published, and
then refresh the public route before testing again.

If visitors with no matching audience still see targeted content, review the default
release behavior. Check whether the release is supposed to fall back to a standard
public view and whether a broad audience assignment is causing targeted content to
appear more widely than intended.

Use this quick guide during troubleshooting:

Problem you see What to recheck in Atloria

Wrong audience content on route Audience name, targeted content assignment
Route does not load Published route, current release state
Preview and public view differ Latest published release content

Unmatched visitors see targeted content Default release view and fallback behavior

[SCREENSHOT: audience settings, release preview, and public route reviewed
together during troubleshooting]

Overview

Audience-specific release validation in Atloria is the final check that confirms readers
see the right release content on the right public route. At this stage, you are not
creating audiences or building the release. You are verifying the finished result across
preview and published views so your team can approve the release with confidence.

This workflow centers on three things:

 the audience definitions used by the release
o the release preview for each audience

« the public audience routes readers will open

The goal is to prove that each audience sees only the content intended for it. That
includes confirming that shared release content stays consistent, targeted sections
appear only where expected, and the default public view behaves correctly when no
audience rule applies.

This document builds directly on Validating Audience Specific Publishing Before
Launch. If you have not already checked release readiness, audience assignments,
and launch conditions, complete that validation first. The steps here assume the
release is already prepared and ready for final audience-by-audience review.
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Use this guide when you need to:

compare audience preview output with published output

confirm public audience routes resolve correctly

verify fallback behavior for non-matching visitors

collect screenshots for editorial approval or audit review

Because Atloria supports both internal workspace review and public documentation
experiences, this final validation helps you catch the last visible issues before readers
do.

Prerequisites

Before you validate audience-specific release views in Atloria, make sure these items
are already in place:

e You can sign in and open the project workspace that contains the release.
o The release version has already been prepared for audience-specific publishing.

e The audiences used by the release have already been defined and are available
for review.

e You can open the release preview for the version being tested.

e You can access the public documentation view or public audience routes for the
release.

¢ You have a clear list of expected results for each audience, including the default
public view.

» You have already completed the checks in Validating Audience Specific Publishing
Before Launch if launch readiness still needs confirmation.

It also helps to have a simple review sheet before you begin. Include:

e each audience name used in Atloria

the matching public audience route or label

the expected release title, sections, and links for that audience

a place to mark pass, review, or failed

a place to store screenshots

If you are working with another reviewer, agree in advance on what counts as a pass.
For example, decide whether every audience-specific callout, link, and heading must
match exactly before approval is given. That keeps sign-off consistent and avoids
repeated review cycles caused by unclear expectations.
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