ATLORIA

Planning Audience Specific Documentation
Experiences

Defining the audiences and the entry points they need

Start by listing the reader groups your published documentation needs to serve inside
Atloria. In most teams, that means separate experiences for groups such as
customers, partners, developers, and internal administrators. If you already reviewed
how readers switch between public audience views, use that as your starting point
and continue from Viewing Public Documentation by Audience rather than rebuilding
the same map from scratch.

For each audience, define the first page they should reach when they enter your
public documentation. In practice, this usually means deciding which landing page is
linked from the public homepage, which top-level navigation item should appear for
that audience, and which guides should be featured first. In Atloria, this planning
works best when you write down the exact reader entry points you expect to publish,
such as:

A homepage card that sends readers to an audience landing page

A top navigation label for that audience

A landing page with featured guides and quick links

A search starting point shaped around that audience’s language

Related guide links that keep readers in the same content path

For each landing page, decide what a reader should see above the fold. Keep this
concrete. Plan the opening copy, the first featured guides, the quick links, and the
main call to action. For example, one audience may need “Start here” setup guides
first, while another needs reference material or policy pages first.

Also separate shared content from audience-only content. Some pages should appear
in more than one audience path, while others should only appear in a single
navigation experience. Write that distinction down before publishing so your team
knows which pages belong everywhere and which pages should stay limited to a
specific audience path.
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[SCREENSHOT: audience planning notes showing reader groups, landing pages, and
shared versus audience-only pages]

Designing audience-specific navigation and content paths

Once you know who each audience is, plan how they move through the published
documentation in Atloria. This means deciding the top navigation labels, the sidebar
section names, the order of sections, and the landing page hierarchy for each
audience. The goal is simple: when a reader enters through an audience landing
page, every next click should feel like it belongs to that same experience.

Begin with the labels readers will actually see. Choose top navigation names that
match the audience’s language, not your internal team language. Then group pages in
the sidebar based on tasks. A customer audience might need setup, day-to-day
usage, and troubleshooting. A developer audience might need getting started, API or
reference reading, and integration guides. Keep the section order aligned with what
that audience usually does first.

As you plan each content path, trace the reader journey from the landing page into
deeper content:

1. Open the audience landing page plan.

2. List the first guides or links readers should click.

3. Map where those links lead next.

4. Check that related guides continue the same audience path.

5. Confirm shared pages still make sense when opened from that audience view.

You should also decide how pages are placed into the correct audience experience. In
Atloria, that usually means agreeing on page labels, navigation group names, and
published placement rules before the page goes live. Shared pages need extra
attention. If the same page appears in multiple audience experiences, plan how it
should appear in each one so the breadcrumbs, sidebar grouping, and surrounding
links still feel correct.

A useful test is to ask: if a reader opens this page from the audience landing page, will
the next visible links keep them moving forward, or will they suddenly feel dropped
into a different section? If the answer is unclear, adjust the navigation grouping before
publishing.

[SCREENSHOT: published documentation structure with audience landing page,
sidebar groups, and related links]
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Reviewing page ownership, visibility, and publishing rules

Audience-specific experiences work best when your team is clear about who owns
each part of the published view. In Atloria, decide this before pages are updated so
navigation changes, landing page edits, and publishing decisions do not stall at
release time. You do not need a complex process, but you do need named
responsibility for the parts readers will see.

At minimum, assign ownership in these areas:

Area to own What to decide

Audience landing pages Who updates the opening copy, featured guides, and quick links

Navigation structure Who approves top navigation labels, sidebar groups, and section order
Shared pages Who decides whether a page appears in multiple audience paths
Publishing decisions Who confirms a page is ready to be visible publicly

Review signoff Who checks that the page fits the intended audience before release

Next, define visibility rules. Your team should know which pages are public now, which
pages are still drafts, and which audience entry pages are meant to be discoverable
immediately after publishing. This is especially important for new landing pages. A
page can be published but still be hard to find if it is missing from the homepage, top
navigation, or related guide links.

Before publishing, create a short release check for every new or updated page.
Confirm that the page has the correct audience assignment, appears in the right
navigation group, includes working internal links, and can be found through the
intended public path. If your team uses separate writers and reviewers, project
administrators should also confirm that the right people can edit, review, and publish
the pages tied to each audience experience. For broader permission setup, see
Managing User Access and Administrative Permissions and Managing Project
Audiences for Targeted Documentation.

[SCREENSHOT: project publishing workflow with page ownership and review
responsibilities]

Building a review workflow for audience fit

After the structure is planned, review each page as if you were the intended reader. In
Atloria, this step is where audience planning becomes practical. A page may be
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accurate and well written, but still feel wrong if it uses unfamiliar terms, assumes too
much background knowledge, or appears under the wrong navigation path.

Review pages one audience at a time. Open the landing page for that audience, then
move through the featured guides, sidebar sections, and related links exactly as a real
reader would. Watch for wording that belongs to another audience. For example, a
page written for experienced technical readers may confuse customers if it opens with
reference-heavy language instead of a task-based explanation.

Use a consistent review checklist so every page is checked the same way:

e Does the page use terms this audience would expect?

e Does it assume the right level of prior knowledge?

« |s the page placed in the correct sidebar group?

e Do breadcrumbs match the intended audience path?

e Do related links keep the reader in the same experience?
e Is the call to action right for this audience?

e Is the audience label correct?

o Can the page be discovered from the landing page or search terms this audience
would use?

Landing pages need an extra pass. Check that the featured content is truly the best
starting point for that reader group, not just the newest content or the pages your team
worked on most recently. Quick links should lead to common tasks, and any featured
guides should reflect the order readers are likely to follow.

If your team reviews content in stages, separate content review from audience-fit
review. First confirm the page itself is ready, then confirm it belongs in the planned
audience experience. That second check often catches misplaced links, confusing
labels, and weak landing page choices before readers ever see them.

[SCREENSHOT: audience review session showing landing page, breadcrumbs,
sidebar, and related links]

Testing the published audience experiences

Once the pages are published, test the live experience from the same public entry
points your readers will use. In Atloria, this means opening each audience landing
page, checking the visible navigation, and following the main links without relying on
private project knowledge. If the experience only makes sense to the team that built it,
it still needs work.
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Test each audience separately:

. Open the public entry point for that audience.

. Confirm the correct landing page appears first.

. Check the top navigation labels and sidebar groups.

. Open the featured guides and quick links.

. Follow related links and breadcrumbs through several pages.

. Run searches using terms that audience would naturally type.
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. Repeat the same checks on desktop and mobile layouts.

Search testing is especially important. Use audience-specific language, not internal
wording. A customer may search for setup or troubleshooting, while a developer may
search for API details or integration steps. The expected pages should appear quickly,
and unrelated audience content should not dominate the results.

Shared pages deserve special attention. Open them from more than one audience
path and verify they still feel correctly placed. The breadcrumb trail, nearby links, and
surrounding navigation should support the reader’s current path, even when the page
itself is shared. Also test direct page links. If someone lands on a page from search or
a shared link, the surrounding navigation should still help them understand where they
are.

Finally, check mobile layouts. Audience-specific navigation often looks clear on
desktop but becomes harder to follow on smaller screens. Make sure landing pages,
top-level links, and section groupings remain easy to use after publishing.

[SCREENSHOT: public documentation testing across audience landing page, search
results, and mobile navigation]

Fixing common problems with audience-specific
experiences

Most audience issues in Atloria come from placement, labeling, or discoverability
rather than the page content itself. When something feels off in the published
experience, start by checking the visible page setup before rewriting the content.

If a page appears under the wrong audience, review the audience label, the
navigation group it was placed in, and where it was published. A page can be written
correctly but still show up in the wrong experience if it was assigned to the wrong
section or linked from the wrong landing page. Also check related guides that point
into it, because those links may be pulling readers across audience boundaries.
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If readers land on the right page but see the wrong surrounding navigation, focus on
shared page behavior. Confirm that the page is being reached from the intended
audience entry path and that the breadcrumb trail and sidebar grouping match that
route. Shared pages often need careful placement so they make sense in more than
one audience experience.

If search results mix audiences in unhelpful ways, improve the wording on key landing
pages and high-value guides. Use the terms that audience actually searches for in
page titles, headings, and introductory copy. Also make sure the most important
audience landing page is prominent in public navigation so readers have a clear
starting point when search results are broad.

If a new audience landing page is published but hard to discover, check these areas
first:

o Homepage links or cards

Top-level navigation placement

Internal links from related guides

Featured links from existing audience pages

Search wording on the landing page itself

When you fix one issue, retest the full path rather than only the single page. A
corrected landing page is not enough if the sidebar, breadcrumbs, or related links still
send readers into the wrong audience experience.

[SCREENSHOT: troubleshooting an audience page with navigation placement,
breadcrumb trail, and search visibility checks]

Overview

Planning audience-specific documentation experiences in Atloria means deciding
what each reader group should see first, how they move through the published site,
and which pages belong only to them versus which pages are shared. This is not just
a content exercise. It is a publishing and navigation decision that affects landing
pages, homepage links, top navigation, sidebar structure, breadcrumbs, related
guides, and public search behavior.

A strong audience plan usually includes:

o Aclear list of reader groups

o Adefined landing page for each audience
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o Featured guides and quick links for each starting page
e Navigation groups that match audience tasks

» Rules for shared pages versus audience-only pages

¢ Review ownership and publishing signoff

e Live testing of search, links, and mobile navigation

In Atloria, this work is most effective when you connect audience planning to the
public reading experience. Readers should not have to decode your internal content
structure. They should arrive on a landing page that matches their role, see links that
fit their goals, and move through guides without slipping into the wrong path.

If your team is still shaping audience definitions, review Defining Audiences for
Targeted Documentation and Applying Audiences to Documentation Structure and
Content Decisions. If you need help with the public browsing side, Using Public
Navigation with Audience Specific Content is a useful companion.

The next step is to inspect the actual published pages and confirm the planned
experience works in practice: Reviewing Audience Specific Pages in Public
Documentation.

Prerequisites

Before planning audience-specific documentation experiences in Atloria, make sure
the basic audience and publishing pieces already exist. You do not need every page
fully written, but you should have enough structure in place to make useful planning
decisions about entry points, navigation, and visibility.

Prepare these items first:

o Access to the project workspace where the documentation will be managed

» Existing public documentation or a planned published structure

» Defined audience groups for the project

» Draft or published landing pages, guides, or section outlines for those audiences
e Ateam decision on who can edit, review, and publish public documentation

e Agreement on which content is shared across audiences and which content is

audience-specific

It also helps if you have already reviewed how public audience views behave from a
reader’s perspective. If not, start with Viewing Public Documentation by Audience. For
audience setup work inside the project, Managing Project Audiences for Targeted
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Documentation provides the foundation you need before planning the published

experience.

If your team is still organizing the underlying content, these related guides may help

before you continue:

e Creating and Editing Documentation Pages
e Organizing and Reviewing Document Content

o Publishing Documentation for Specific Audiences

You should also be ready to test the public side after planning. That means having at
least one audience landing page, a visible navigation path, and enough linked pages
to follow a realistic reader journey. Without those pieces, it is difficult to confirm
whether the audience experience actually works once published.

Generated from Atloria docs - August 25, 2026

8/8


doc:managing-project-audiences-for-targeted-documentation
doc:creating-and-editing-documentation-pages
doc:organizing-and-reviewing-document-content
doc:publishing-documentation-for-specific-audiences

