ATLORIA

Managing Enterprise And Project Analytics
For Documentation

Understanding enterprise and project analytics views

In Atloria, you can review reporting in two places: the Analytics & Insights area in the
admin workspace for broader reporting, and the analytics page inside an individual
project for project-specific detail. Use the admin-side view when you want to look
across your documentation program as a whole. Use the project analytics page when
you need to understand how one documentation set is performing without the noise of
other projects.

The main controls are the same idea in both places, even though the scope is
different. Start by setting the date range so everyone is looking at the same reporting
window. If your team uses comparison reporting, turn on the comparison period so
Atloria shows the selected range beside the previous matching period. When you
need to narrow the view, use the project selector to move from organization-wide
reporting into a single project. This is especially useful when you spot a change in the
broader view and want to confirm whether it came from one project or several.

Across analytics dashboards, focus on the core documentation signals your team
already uses: page views, unique visitors, search activity, and engagement
trends over time. These numbers help you answer different questions. Page views
show overall traffic, unique visitors show reach, search activity shows what readers
are trying to find, and engagement trends help you judge whether people are actually
using the content.

If you already worked through Using Analytics Reporting Across Enterprise and
Project Views, the next step is consistency. Keep the same date range and
comparison period selected as you move from the enterprise view into a project
page. That way, the project detail stays aligned with the broader report instead of
forcing you to mentally recalculate what changed.

[SCREENSHOT: Enterprise Analytics view with date range, comparison period, and
project selector highlighted]
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Comparing project performance across reporting periods

Use this workflow when you want to compare documentation performance across time
and across projects.

1. Open the analytics reporting area in Atloria and set the date range for the current
reporting window. Choose the exact period your team uses for review, such as the
current month or quarter. Before you compare anything, confirm that everyone is
using the same range.

2. Turn on the comparison period so Atloria shows the selected range against the
previous matching period. This helps you see whether current results are actually
improving or only look strong because you are viewing them without context. A
month-over-month comparison is often easier to explain in stakeholder reviews
than isolated totals.

3. Use the project selector or project comparison controls to review projects side by
side. Look at the same metrics for each project rather than switching between
different measures. For example, compare page views across all selected
projects first, then review unique visitors, then search activity, and then
engagement trends.

4. Read the change indicators carefully. A positive delta in traffic may show growing
interest, but it does not always mean the documentation experience improved. A
drop in search activity might mean readers are finding answers faster, or it might
mean fewer people are using the project. Pair the change number with the trend
chart before drawing conclusions.

5. Flag projects that moved sharply in either direction. Projects with rising traffic and
stronger engagement may contain patterns worth repeating. Projects with
declining traffic, weaker engagement, or unusual search behavior usually need a
closer review at the project level.

When you compare projects this way, Atloria helps you separate normal variation from
meaningful movement. The key is to keep the same reporting window and comparison
logic across every project in the review.

[SCREENSHOT: Analytics comparison view showing current period and previous
period side by side for multiple projects]

Reading activity trends to understand documentation usage
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Trend charts in Atloria are most useful when you read them as behavior signals, not
just as lines going up or down. A sharp spike usually means something changed in
how people were using the documentation during a short period. That could be a
release, a rollout, or a temporary surge in interest. A drop-off can point to reduced
usage, but it can also mean readers no longer need to search as much because the
content became easier to navigate. A steady upward pattern is often more meaningful
than a single high point because it suggests sustained demand.

Look at search activity beside page consumption whenever possible. If searches
rise but page engagement stays weak, readers may be trying to find answers and
failing to land on useful pages. If one or two pages receive repeated visits over time,
those pages may be high-value reference content that deserve extra attention, clearer
navigation, or updated examples. If traffic spreads across many pages with stable
engagement, the documentation set may already be supporting broader exploration
well.

Project-level trend views help you decide whether a change is local or widespread. If
the enterprise view shows a decline, open individual project analytics pages using the
same date range and comparison period. If only one project shows the same drop,
the issue is probably isolated to that documentation set. If several projects move
together, the change is more likely tied to a broader documentation program pattern.

Be careful with percentage changes. Those numbers only make sense in relation to
the selected filters. If you change the date range or comparison setting, the trend line
and the percentage indicator can tell a very different story. Always confirm the
reporting window before discussing whether usage improved, declined, or stayed flat.

[SCREENSHOT: Project analytics trend chart with page views and search activity over
time]

Turning analytics findings into documentation improvement
work

Analytics become useful when you turn them into specific documentation tasks. In
Atloria, start by looking for pages or projects with low engagement and declining
activity trends. Those patterns often point to content that is outdated, hard to
navigate, too fragmented, or no longer aligned with what readers need. Instead of
treating low numbers as a general warning, use them to decide what kind of update is
needed: restructure a page, refresh examples, merge overlapping topics, or remove
content that no longer serves a clear purpose.
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A strong signal to watch is high search activity combined with weak engagement.
That usually means readers are actively looking for answers, but the content they
reach is not solving the problem. In practice, this can lead to several actions:

e Add missing pages for common topics
* Rename pages so they match the terms readers search for

e Improve page titles and structure so answers are easier to scan

o Consolidate duplicate content that splits traffic and weakens clarity
Use the enterprise view to decide where to focus first. If one project is falling behind
others on traffic and engagement, move into that project’s analytics page and confirm
the pattern with project-level trends. This combination helps Documentation Managers

prioritize across the portfolio while giving Project Administrators enough evidence to
act inside a single workspace.

A simple monthly review workflow works well:

e Open enterprise analytics and set the monthly date range

Review comparison changes across projects

Select the projects with the biggest declines or the most unusual search patterns

Open each project analytics page with the same reporting window

Record the affected pages, searches, or trend changes

Turn each finding into a backlog item for content updates

For a broader prioritization approach, pair this process with Using Analytics to
Prioritize Documentation Improvements.

Sharing analytics insights with project stakeholders

Different stakeholders need different analytics views in Atloria. Documentation
Managers usually get the most value from the enterprise-level Analytics & Insights
view because it helps them report on portfolio-wide performance, compare projects,
and identify where documentation investment is paying off. Project Administrators
usually need the analytics page inside a single project because they are making day-
to-day content decisions based on what is happening in one documentation set.

When you prepare an update, keep the reporting structure consistent. Start with what
changed in the selected date range. Then show which projects moved the most
compared with the previous matching period. After that, point to the trend charts or
project findings that explain the movement. This sequence makes it easier for
stakeholders to understand both the result and the likely reason behind it.
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A practical structure for stakeholder updates is:

* Reporting period: the exact date range used in Atloria

» Biggest changes: which projects increased or declined most

o Key metrics: page views, unique visitors, search activity, and engagement trends
o Evidence: trend chart patterns or project-level findings

e Planned actions: the documentation updates the team will make next

Use enterprise analytics when the conversation is strategic, such as deciding which
projects need more documentation support, where adoption is growing, or which
teams need follow-up. Use project analytics when the conversation is operational,
such as deciding which pages to revise, which topics need expansion, or whether a
recent documentation change improved usage.

If you need more detail on the admin side of reporting, see Monitoring Administrative
Analytics and Activity.

[SCREENSHOT: Stakeholder-ready analytics view showing top metrics and project
comparison cards]

Fixing common issues when analytics data is hard to
interpret

Most analytics confusion in Atloria comes from comparing numbers that were not
filtered the same way. If the enterprise dashboard and a project analytics page seem
inconsistent, first check the date range on both screens. Then confirm the
comparison period is the same. A project can look stronger or weaker simply
because one screen is showing a different reporting window.

Another common issue is using an unusual previous period as the baseline. For
example, if the earlier period included a release push or a one-time traffic surge, the
current period may look like a decline even when normal usage is healthy. Before you
label a project as underperforming, ask whether the comparison period reflects a
normal baseline. If not, adjust the date range and review a more representative
period.

Trend spikes can also be misleading. A single sharp increase in page views or
searches does not automatically mean long-term documentation improvement. Look
for repeated patterns across the chart rather than reacting to one high point.
Sustained growth is usually more meaningful than a short-lived spike.
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Teams also struggle when findings stay too general. Statements like “engagement is
down” are hard to act on. Move from the enterprise view into the affected project and
identify the specific pages, searches, or time periods connected to the change. That
gives the team something concrete to discuss.

When results are hard to align, use this checklist:

e Match the date range across both views

Match the comparison period

Check whether the previous period was unusual

Separate one-time spikes from ongoing trends

Tie findings to a specific project, page pattern, or search pattern

If your team still disagrees on what the numbers mean, return to the project-level view
and anchor the discussion in one documentation set at a time.

Overview

This guide focuses on how to work between Atloria’s broader analytics reporting and
project-specific analytics so you can manage documentation performance with less
guesswork. The goal is not just to read charts, but to use the same reporting controls
across views and make better decisions about where documentation needs attention.

You will work mainly with the Analytics & Insights area in the admin workspace and
the analytics page inside each project. The most important controls are the date
range, comparison period, and project selector. These controls shape every metric
you see, so they should be set before you start comparing projects or discussing
performance changes with other teams.

The guide also centers on a small set of metrics that are practical for documentation
teams:

o Page views for overall traffic
e Unique visitors for audience reach
o Search activity for unmet or active information needs
 Engagement trends for ongoing content usage patterns
If you already reviewed Using Analytics Reporting Across Enterprise and Project

Views, this guide builds on that foundation by showing how to compare reporting
periods, read trend movement more carefully, and turn findings into content work. It is
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especially useful for Documentation Managers overseeing multiple projects and for
Project Administrators responsible for improving a single documentation set.

Because the Analytics & Insights page in the admin workspace is currently
presented as a reporting area for usage statistics and performance metrics, some
teams may use it first as a navigation point into deeper project review rather than as a
complete decision-making screen on its own. That still makes it valuable for spotting
where to investigate next.

Prerequisites

Before using this workflow in Atloria, make sure you have the right access and know
where you will review reporting.

¢ You can sign in to Atloria and reach the authenticated workspace. If needed, use
Signing In to Atloria and Solving Access Problems.

e You can open the admin workspace and see the Analytics & Insights area, or
you can open an individual project and access its analytics page.

e You know which reporting window your team wants to review, such as a month,
guarter, or release period.

e You are prepared to compare the same metrics across views instead of changing
measures mid-review.

» You have enough familiarity with your projects to recognize whether a spike or
decline lines up with a release, publishing change, or other documentation event.

It also helps to have these roles involved:

 Documentation Managers for enterprise-level comparison and prioritization

» Project Administrators for project-level follow-up and content changes

For the smoothest review session:

Agree on one date range before opening multiple analytics views

Decide whether you will use a comparison period

Review enterprise analytics first, then move into project analytics for detall

Capture findings in a backlog or planning list as you go

After you are comfortable moving between these views, continue with Comparing
Enterprise and Project Reporting for Documentation Programs.
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