ATLORIA

Managing Enterprise Analytics for
Documentation Programs

Opening enterprise analytics and understanding the
reporting workspace

In Atloria, open the main workspace after signing in and go to the Admin area. From
there, select Analytics to open Analytics & Insights. This area is intended for
organization-wide reporting, so it is typically used by Documentation Managers,
Project Administrators, and other users who already have access to administrative
screens. If you can open Admin but do not see Analytics, your account may not have
permission to view enterprise reporting. In that case, use the project-level analytics
view instead, or ask an administrator to confirm your access. For help with the broader
admin area, see Using the Admin Workspace.

When the analytics workspace is available, the main items to look for are the controls
that shape the report you are viewing. These usually include a project selector for
choosing one project or several projects, a date range control for setting the reporting
period, summary metric cards for top numbers, trend charts for changes over time,
comparison controls for current versus previous periods, and export actions for
sharing what you see.

[SCREENSHOT: Enterprise Analytics workspace showing the project selector, date
range filter, metric cards, charts, comparison controls, and export option]

It helps to separate two views in your mind:

o Organization-level analytics shows rolled-up activity across multiple
documentation projects.

o Project-level analytics focuses on one project’s documentation performance
only.

That difference matters when you interpret totals. A high page-view total in enterprise
analytics may come from several strong projects rather than one standout
documentation set.
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The reporting period also changes what every chart and total means. A shorter range
usually highlights recent movement, while a longer range smooths out spikes and
dips. If you switch from one period to another, expect the totals, averages, and trend
lines to update together. If you need a refresher on using analytics to decide what to
improve, see Using Analytics to Prioritize Documentation Improvements.

Reviewing performance across projects

Enterprise analytics is most useful when you compare projects in the same reporting
session instead of reviewing them one by one. Start by opening the project selector
and choosing the projects you want to review together. If Atloria shows an all-projects
or cross-project view, use that first to understand the overall picture, then narrow the
list to a smaller portfolio when you need to investigate a specific team, product line, or
documentation program.

The dashboard should center your review around a few core measures:

Page views to show overall traffic

Unique visitors to show how many distinct readers are coming in

Search activity to show how often users rely on search

Engagement to show whether readers stay with the content

Project contribution to show how much each project adds to enterprise totals

When projects are listed in rows, sorting becomes one of the fastest ways to find
patterns. Sort by traffic to find the most-visited documentation sets. Sort by
engagement to spot projects where readers spend more time or return more often.
Filter the list when you want to isolate a subset of projects instead of comparing
everything at once. This is especially useful when one very large project would
otherwise dominate the view.

Side-by-side comparison is where the numbers become actionable. For example, one
project may have much higher page views but weaker engagement. That usually
points to content that attracts readers but does not hold attention or answer questions
clearly. Another project may have lower traffic but stronger engagement and better
search outcomes, which can indicate a smaller but more effective documentation set.

[SCREENSHOT: Cross-project analytics table with sortable project rows and key
metrics]

Use these comparisons carefully. A project with a broad audience will naturally look
different from a specialized internal project. The goal is not to force every project to
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match the same totals. Instead, compare each project’s traffic, search, and
engagement together so you can tell whether the documentation is simply popular,
genuinely useful, or both.

Interpreting trends in traffic, engagement, and search
behavior

Trend charts in Atloria help you move beyond totals and understand what changed
over time. Start by reading the line or bar pattern across the selected date range. A
sharp spike often points to a release, announcement, onboarding event, or temporary
surge in interest. Sustained growth is different: it suggests the documentation is
becoming more useful or more widely adopted over several reporting periods.
Seasonal dips may be normal if your audience follows predictable release cycles or
business rhythms. A sudden drop after a content change or release deserves closer
review, especially if it appears across several metrics at once.

Use the comparison controls to place the current period next to the previous period.
This is one of the best ways to avoid overreacting to a single high or low day. If the
current period is only slightly different from the previous one, the change may be
temporary. If the same direction appears across traffic, engagement, and search, the
shift is more likely to be meaningful.

Engagement indicators add context to traffic numbers. Look for patterns such as:

e Longer time on page, which can suggest readers are working through the content
¢ Higher repeat visits, which can show ongoing value

e Bounce or exit patterns that may suggest users leave without finding what they
need

These signals are strongest when read together. High traffic with weak engagement
often means readers arrive but do not stay. Lower traffic with strong repeat visits can
still represent healthy documentation for a focused audience.

Search analytics is especially useful for finding content gaps. Watch for:

¢ High-volume search terms that deserve stronger coverage
o Low-result searches that suggest missing or hard-to-find content

o Searches that do not lead to engagement, which can mean the results are not
relevant

[SCREENSHOT: Trend chart with current period and previous period comparison, plus
search analytics panel]
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When a search term appears often but readers do not continue into useful pages,
treat that as a signal to review page titles, navigation, and the depth of the related
content.

Using analytics to guide program decisions

A practical enterprise analytics workflow in Atloria starts with scope. First, set the date
range so everyone is looking at the same reporting period. Then choose whether you
need the full enterprise view, a smaller group of projects, or one project that needs
closer attention. Once the scope is set, look for the metric that changed the most. That
might be a rise in page views, a drop in engagement, or a jump in search activity.

From there, connect the signal to a documentation action:

1. Select the reporting period and confirm the projects included in the view.
2. ldentify the metric with the clearest change.

3. Open the related project or project group in a narrower view.

4.

Review whether the change appears in traffic, engagement, search, or a
combination.

5. Decide on the content action that best matches the pattern.
A few common examples make this easier to apply:

 If a page or project has high traffic but low engagement, review the content
structure, page clarity, and whether the page matches reader intent.

 |If search volume is rising around a topic, expand coverage for that subject and
make sure the related pages are easy to find.

« If a project shows declining adoption, review recent releases, onboarding
materials, and whether the documentation still reflects the current product
experience.

Documentation Managers can use enterprise totals and project comparisons to guide
staffing and maintenance work. A project contributing heavily to enterprise traffic may
need more editorial attention than a low-traffic project with stable performance. Project
Administrators can use project-specific trends to check whether a release improved
documentation usage, whether onboarding content is being used, or whether support-
related content is reducing repeated questions.

If you already use analytics to rank improvement opportunities, build on that process
here rather than starting over. The difference in enterprise analytics is scale: you are

Generated from Atloria docs - August 25, 2026



deciding not only what to improve, but where to invest effort across several
documentation programs.

Sharing reports and aligning stakeholders on analytics
findings

When you are ready to share findings from enterprise analytics, keep the report view
stable before you export or capture it. In Atloria, that means preserving the same
selected projects, date range, and comparison period that you used during
analysis. If those filters change between review sessions, stakeholders may think the
numbers shifted when the view itself actually changed.

Useful sharing actions typically include:

e Exporting the dashboard data for offline review
o Capturing the current filtered view as a reporting snapshot

e Preparing one version for enterprise-wide reporting and another for project-specific
discussion

[SCREENSHOT: Analytics view prepared for sharing with filters visible at the top]

The most important habit is to share the context with the numbers. A leadership review
usually needs rolled-up metrics such as enterprise traffic, project contribution, and
broad trend direction. Project owners usually need a narrower view that shows how
their documentation compares with the previous period and where search or
engagement changed. Documentation teams often need the most detailed view,
especially when they are deciding which pages, topics, or search gaps to address
next.

A lightweight reporting cadence works well for most teams:

e Monthly reviews for active documentation programs, release-heavy teams, or
fast-changing support content

o Quarterly reviews for broader program health, staffing discussions, and roadmap
planning

Use the same analytics views each time so trends stay comparable. If one month’s
report uses all projects and the next uses only a subset, the change in scope can hide
the real story. For administrative reporting that sits alongside analytics, see Monitoring
Administrative Analytics and Activity.
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When you present findings, separate observation from recommendation. For example,
show that one project gained traffic but lost engagement, then recommend a content
review for the most-visited pages. That keeps stakeholders aligned on both the
evidence and the next decision.

Resolving misleading analytics patterns and reporting
issues

If analytics numbers in Atloria look inconsistent, start by checking the report scope
before drawing conclusions. Totals often change for valid reasons when you adjust the
date range, switch the project filter, or turn the comparison period on or off. A 30-
day view and a 90-day view should not be expected to match, and a single-project
view will naturally differ from an enterprise-wide total.

When a project appears to have missing data, unusually low traffic, or no visible trend
line, review the basics first:

o Confirm the correct project is selected in the project selector
e Check whether the date range is too narrow to show meaningful activity
e Make sure you are in the enterprise view when expecting cross-project totals

o Narrow the view to the single project to see whether its data becomes easier to
read

A flat or nearly invisible trend line does not always mean something is broken. It can
simply mean the project has low activity during the selected period. Expanding the
date range often makes the pattern easier to interpret.

Search metrics can also be misleading if you do not account for audience size. A small
project may show very few searches, while a large public documentation set may
generate many more. That does not automatically mean the smaller project is
underperforming. Also watch for low-result queries in very short date windows. A
handful of searches over a few days can look dramatic without representing a lasting
issue.

Before acting on reported increases or declines, verify that everyone is reviewing the
same filtered view. Ask stakeholders to confirm:

e The same selected projects
e The same date range
e The same comparison period

e The same enterprise or project scope
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[SCREENSHOT: Analytics filters highlighted for validation before sharing]

This simple check prevents many reporting disputes. If the numbers still seem unclear
after confirming the filters, compare the enterprise view with the matching project-level
view to see whether the pattern holds at both levels.

Overview

This guide focuses on the Analytics & Insights area in Atloria’'s Admin workspace
and explains how to use it for documentation program decisions across multiple
projects. The emphasis is on enterprise reporting rather than single-project review.
You use this workspace when you need to understand how documentation is
performing across the organization, compare projects in one place, and decide where
to focus content work, maintenance effort, and reporting attention.

The main parts of the workflow are:

e Opening Admin and selecting Analytics

o Setting the right date range

e Choosing projects in the project selector

e Reviewing summary metrics and trend charts
o Comparing current and previous periods

e Sharing the filtered view through export or reporting snapshots

This document builds on the prioritization approach covered in Using Analytics to
Prioritize Documentation Improvements. Here, the scope is wider: instead of deciding
what to improve inside one documentation area, you are comparing documentation
programs across projects and using enterprise totals to support broader planning.

Use this guide when you need to answer questions such as:

e Which projects contribute most to overall documentation traffic?

e Which documentation sets are losing engagement?

e Are users searching for topics that are not well covered?

» Which projects need more maintenance or stronger release documentation?

e How should analytics be shared with leadership, project owners, or documentation
teams?

Because Atloria also provides project-level analytics, it is important to know which
view you are in before interpreting results. Enterprise analytics gives you the rolled-up
picture. Project analytics gives you the local detail. The most useful reporting practice

Generated from Atloria docs - August 25, 2026


doc:using-analytics-to-prioritize-documentation-improvements
doc:using-analytics-to-prioritize-documentation-improvements

is to move between those views deliberately rather than treating them as
interchangeable.

Prerequisites
Before using enterprise analytics in Atloria, make sure the following are true:

e You can sign in to Atloria and reach the main authenticated workspace
e Your account can open the Admin area

e You can see or access Analytics from the admin navigation

e The projects you want to review already exist in Atloria

* You know whether you need an enterprise-wide view, a selected group of projects,
or one project only

It also helps to be familiar with a few related areas before you begin:

 The Admin workspace, especially if you are responsible for organization-wide
reporting

e Project navigation, so you can move from enterprise findings into a specific project
when needed

e Basic analytics review, particularly how you already prioritize content
improvements from traffic, engagement, and search signals

If you need help with account access, start with Signing In to Atloria and Solving
Access Problems. If you need a refresher on the admin area, see Using the Admin
Workspace. If your next step after enterprise review is to compare projects more
directly, continue with Comparing Project Performance in Enterprise Analytics.
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